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More choices. 


Greater possi 


Steelcase offers you 
the widest choice 

of programs and services 
for effective 

office environments, 

as well as both 

Steelcase and 

Stow & Davis furniture. 
We can help you find 

the right solution 

for each of your needs. 


Steelcase/Stow & Davis 
INNOVA Building 

20 Greenway Plaza 
Suite 506 

Houston, TX 77046 
713/840-0377 
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TEXAS SOCIETY OF ARCHITECTS 
TE ie A S $ 49th ANNUAL MEETING and- 

7 PRODUCTS EXHIBITION. 
FRIDAY, NOVEMBER 18 


ë 
State'of the Art i ie 


Seminars 9:30 a.m.— 11:45 a.m. 
Exhibits Open 11:00 a.m.—4:00 p.m. 
Exhibit Hall Luncheon 12:30 p.m.—2:30 p.m. 
Convocation/Reception for 

newly licensed architects 4:00 p.m.—6:00 p.m. 


OF EXHIBITORS: PITTSBURGH CORNING CORPORATION 
ALLEN & ALLEN COMPANY PROSOCO. INC. 


AMERICAN OLEAN TILE COMPANY RALPH WILSON PLASTICS COMPANY 
AMERICAN TILE SUPPLY, INC. RIDGWAY’S, INC. 


ASSOCIATION ADMINISTRATORS S.A. MAXWELL CO. 


FREE ADMISSION 
The exhibit hall is open 


arte AND CONSULTANTS, INC SCHIRMER ENGINEERING CORPORATION 
to all area building and ATM HOUSTON, INC. SOUTHERN BUILDING CODE CONGRESS INTERNATIONAL 
design professionals and BAYER STONE. INC. SOUTHWEST BUILDING MATERIALS, INC. 


BINSWANGER GLASS COMPANY SOUTHWEST TERRAZZO ASSOCIATION, INC. 
BOWMAN TILE SOUTHWESTERN BELL TELEPHONE 


CARLISLE SYNTEC SYSTEMS STERLING ENGINEERED PRODUCTS, INC. 
CARPENTER INSULATION & COATINGS STUCCO STONE CORPORATION 


their clients . . . architects, 
employees of architectural 
firms, engineers, contrac- 


oA ° COMPANY TECTUM, INC 
tors, interior designers, CAVALLINI CO., INC. TEXAS FIRESTOP/TEXAS PROTECTIVE 
builders, landscape architects, CLASSY GLASS COATINGS 


COLUMBUS WALLCOVERING CO.. TEXAS GAS UTILITIES 


DIVISION OF BORDEN, INC. TEXAS GRANITE CORPORATION 
COMMERCIAL SPRAY SYSTEMS TEXAS INDUSTRIES, INC. 


and developers. Refreshments 
will be available Friday evening 


AB CONRAD COMPANY TEXAS URETHANES, INC. 
poh eet: y pi 2 CONSTRUCTION TECHNOLOGY THE ROOFTILE & SLATE COMPANY 
Ë :3U p.m. Fan ats E THORO SYSTEM PRODUCTS 
. THYCURB 
VISIT OVER 200 DESIGNED PERFORMANCE ASSOCIATES U.S. INTEC 
DEVOE & RAYNOLDS CO. WESCO DISTRIBUTION, INC. 
EXHIBITING FIRMS EAGLE LAKE CONCRETE PRODUCTS 3 


WRIGHT BUILDING 
PRODLICTS/ READ 
ARCHITECTURAL 

PRODUCTS 


ELECTRIC UTILITY COMPANIES OF TEXAS 
ELEGANT MARBLE IMPORTS 
ELGIN BUTLER BRICK CO. 
FEATHERLITE BUILDING PRODUCTS 
FENCECRETE AMERICA, INC. 
FORD MOTOR COMPANY FORD GLASS DIVISION 
FORMICA CORPORATION 
GREEN EXPECTATIONS 
GRENC TENDE HED 
HARPER & SHUMAN INC. “> 
HENDERSON BRICK 
HEWI, INC. 
INTERNATIONAL 
CONFERENCE OF 
BUILDING CODE OFFICIALS 
JEWELL CONCRETE PRODUCTS, 


Firms from throughout Texas and 

the United States will be on hand to 
display their newest product innova- 
tions and introductions in all key fields 
— interiors, exteriors, lighting, office 
systems, energy systems, practice systems, 
CAD/D, CAM, and many others. TSA 
member architects can sign up for hundreds 
of dollars in free prizes simply by visiting 
exhibitors’ booths. 


San Antonio 


For more 
information 


November 


On Saturday and Sunday, Nov. 18 and 19, UNE: & McMICHAEL. INC. 18- 20, 1988 E shibe 5 
attendees may choose from a broad variety of MARVIN WINDOWS A a please call 
professional programs throughout both days. po ana & GRANITE AE ` 512/478-7386 


Topics range from design-oriented to marketing 
based, and promise to be both informative and 
interesting. 


MONARCH TILE 
MANUFACTURING, INC. 
NEGLEY PAINT COMPANY, 
NEVAMAR 
PAVESTONE COMPANY Xss >. 
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A TEAM PLAYER 
IN THE TRUE SENSE 


“We were encouraged to find that CCM understands and 
appreciates the design process. CCM makes every effort 
to enhance the aesthetics of the project while 

creatively reducing the cost of the components 

and their delivery system.” 


— Richard E. Morgan, A.LA., 
J.P.J. Architects, Inc., 
Dallas, Texas 


ARCHITECTS 
Lake Pointe Baptist Church, Rowlett. Texas 


Client Construction Managements staff areas: Value Engineering, Value Bidding 
of building professionals are aware of and and Value Management. Our value 
accustomed to the critical need for system is a careful balance between 
compliance to the architect's design and cost, function and quality. When CCM 
their desire for quality control. That's assumes total management and financial 
why we developed our value based responsibility for a project, you can be 
building system, which is revolutionizing assured your design will be built 

the construction industry. CCM's unique according to your specifications in the 
system is centered around three primary most cost effective manner possible. 


To find out more about how our value system can address your specific needs, please call us. 


CLIENT 
CONSTRUCTION 
MANAGEMENT, 
INC. 
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ABOUT THIS ISSUE 


IN THE NEWS 


A RIUDAT team recommends ways to strengthen the communities 
of the Rio Grande Valley; Houston's 3/DI reorganizes to balance 
market and company demands; Galveston's troubled trolleys run. 


PRACTICE 


21 


Small firms now have more choices for retirement plans. By Bob 
Frater, a Houston-based financial planner 


THE CRYSTAL PALACE DISSIMULATED 22 


Richard ingersoll examines the architecture of design centers in 
Houston and Dallas as well as their role in today’s economy. 


FOUR SHOWROOMS 


Steelcase/Stow & Davis, Houston, by Janita Lo & Associates 30 
SunarHauserman, Houston, by Frank Gehry & Associates 32 


Haworth, Houston, by Gensler and Associates/Architects 34 
AT&T, Dallas, by RTKL Associates Inc. 36 
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Can plugging in the virtual office save the American economy? 
Researchers say that designers have to help bolster white-collar 
productivity—or else. By Joel Warren Barna 


WHITTINGTON, MEIS & NARRO 42 


James Mayeux, Architect, uses slivers and swatches of light to 
warp the space in a small advertising firm's offices. By Joel 


Warren Rarna 


BOOKS 
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A monograph on the work of Kohn Pedersen Fox, reviewed by 
contributing editor Gerald Moorhead 


MUSINGS/DAVID BRADEN 


ON THE COVER: The AT&T 
Customer Technology Center, 
Dallas, designed by RTKL As- 
sociates Inc., Dallas. Photo- 
graph by Blackmon-Winters. 
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COMING UP: The TSA Stu- 
dent Design Competition and 
notes on architectural educa- 
tion, plus a special advertis- 
ing section on floor coverings. 
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Great minds have 
always had the unusual 
ability to stand apart from 
the crowd. And each other. 

Now they have the 
perfect means to do so. 

Introducing PLACES™ 
From Haworth. 

PLACES is every- 
thing from fanlights to 
fabrics. Wood to glass. 
And anything else you 
could ever need to design 
offices that are intriguing, 
inviting and individual. 

Like you. 

For more information 
call 1-800-344-2600. 


They’re built. 
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Choose the pay phone that costs less 
than the pencil you'll use to draw it. 


JÉ from Southwestern Bell Tele- 
phone. And it's the best way to 
add the convenience of pay phones 
to your designs without adding addi- 
tional costs. 

That's because we install our pay 
phones free. Repair them free. And 
maintain them free. 

What's more, no one knows 
more about pay phones than we 
do. And we'll work closely with 
you to help choose locations 
and styles that are right for 
your building. 

All of which makes our 
pay phones the best pay 


phones to draw into your blueprints 
right from the start. 

So pick up your pencil and write 
down the number of your Pay Phone 
Consultants. It’s 1-800-255-SWBT, 
extension 170. When it comes to pay 
phones, it’s the best call you can make. 


The one to call on. 


Circle 6 an Reader Inquiry Card 


ABOUT THIS ISSUE 


he office-furnishings industry is 
“a one of America’s economic 

heavyweights, contributing an es- 
timated $20 billion annually to the gross 
national product. 

Office-furnishings companies, through 
their research programs and contract-de- 
sign showrooms, are also important 
guides to the future of interior architec- 
ture, office planning, facilities manage- 
ment, and furniture design. 

In this issue, writer Richard Ingersoll 
presents his critical (some would say 
bluntly critical) survey of the state's ma- 
jor design facilities, from the Dallas Mar- 
ket Center to Houston s Innova. Ingersoll 
sees two strategies employed in the de- 
sign of these centers. The first is purely 
architectural, he says: it results in build- 
ings, like Innova and the original Dallas 
Decorative Center, in which harmony 
reigns among program, planning, cultural 
context, and structural expression. The 
second strategy is scenographic, accord- 
ing to Ingersoll, emphasizing strong im- 
ages for buildings, even when those im- 
ages create a kind of dissonance with the 
needs of users or owners. Architect Mar- 
tin Growald’s Infomart in Dailas is at the 
center of Ingersoll's criticism, just as, in 
our September/October 1986 issue, it was 
at the center of praise by writer Clovis 
Heimsath, FAIA, and others. I think that 
Ingersoll’s appraisal may not be the final 
word on this controversial, complexly 
engaging structure. 

In this issue we also present a portfolio 
of design showrooms in Dallas and Hous- 
ton, all of which use architectural means 
to highlight, if not apotheosize, the fur- 
nishings and business equipment on dis- 
play. RTKL's AT&T Customer Technol- 


ogy Center, featured on our cover..is an 
example: il treats computers and commu- 
nications equipment as objects of an ad- 
venturous quest—it’s kind of an architec- 
tural “Indiana Jones and the Temple of 
Telephones,” with AT&T customers in 
the role of hero-for-a-day. Role playing is 
also an important part of the strategies 
employed in the relaxed village of Frank 
Gehry’s SunarHauserman showroom, 
Janita Lo’s bucolic Steelcase/Stow & 
Davis, and Gensler and Associates Archi- 
tects’ diamond-mine entryway for 
Haworth. At the scale of the showroom, 
such diverting image-mongering seems 
entirely appropriate. 

How such a playful approach affects 
architects, clients, and, ultimately, office 
workers, however, may be another matter. 
It may, in fact, be literally a diversion 
from serious business. Researchers are 
beginning to look with increasing dismay 
at the productivity of the office-work in- 
dustries that all the designers and design 
showrooms serve. As the feature story 
“Palazzo To Plug-In” shows, the future 
may require a radical overhaul of office 
work in America, with far-reaching con- 
sequences for architecture, design, con- 
tract furnishings, real estate, even the 
home life of American workers. If not. 
researchers like Duncan Sutherland and 
Steven Parshall of CRSS argue, Ameri- 
can office workers may have to get used 
to playing a new role in the global econ- 
omy—the role of has-been. There is seri- 
ous business going on behind the sceno- 
graphy, and Texas architects need to pay 
careful attention to the changes now 
underway. 


— Joel Warren Barna 
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Edited by Ray Don Tilley 


Rio GRANDE 


R/UDAT Comeceres BLUEPRINT 
For VALLEY CoRRtDOR’S FUTURE 


ive years of planning and organizing 

by architects and public officials in 
the Lower Rio Grande Valley culminated 
on Apr. 22-25 with a visit by a national- 
AIA Regional Urban Design Assistance 
Team (R/UDAT). 

The team produced a 52-page report, 
containing recommendations for strength- 
ening the State Highway 83 corridor both 
in aesthetic and economic terms, which 
was presented to interested citizens on 
the last day of the visit. Local organizers 
hope the R/UDAT report will guide fur- 
ther development along the freeway that 
connects 30 cities across Hidalgo and 
Cameron counties, including McAllen, 
Harlingen, and Brownsville. 

The AIA-sponsored R/UDAT program 
offers multidisciplinary expert assistance 
to communities that recognize local ur- 
ban-design problems. R/UDAT members 
included architects Dennis Ryan, Seattle; 
Tony Enriquez, Oakland; Lajos Heder, 
Cambridge, Mass.; and Corky Poster, 
Tucson; border-relations expen Larry 
Herzog, San Diego; landscape architect 
Richard K. Untermann, Seattle; and city 
olficial John Woodard, San Diego. A 
five-student team from Texas Tech Uni- 
versity provided graphic and logistical 
support. In addition, a steering committee 
composed of local officials and an AIA 
chapter advisory committee headed by 
McAllen architect Tom Ashley III organ- 
ized the four-day work session and car- 
ried out background work. 

In the R/UDAT repor, the team first 
outlined problems: (1) destruction of the 
Valley's regional image—its Iriendliness, 
connections to Mexico, semitropical cli- 
mate, and agricultural heritage; (2) de- 
struction of visual quality through “clut- 


ter,” such as trailer parks, billboards. and 
junkyards; (3) loss of town identity, his- 
tory, and culture by homogenization “into 
neutral mediocrity”; and (4) draining of 
local economic vitality, as shown in the 
decay of downtowns and growth of 
economies tied to the expressway. 

Then, with accompanying graphic ex- 
amples, the team recommended a long- 


The RIUDAT examined the 70-mile Highway 83 
corridor that connects 30 South Texas cities 


term effort to project a clearer image of 
the pattern of the region, consolidate de- 
velopment along access roads, provide 
direct access to traditional town centers, 
and revitalize these centers to retain “the 
distinct identity of each city.” 

The 70-mile-long corridor should be 
formally defined, the report says, as a 
“Corridor Special Planning Area,” with 
attention paid to the following qualities: 

* Corridor as the common ground. 
Highway 83 should become the “place 
for coordination for the common good” 
of the traditionally maverick cities. 

e Corridor as the common thread. The 
freeway’s current role as linear inter-city 
connector should be emphasized, “relat- 
ing urbanization to the corridors, where 
the accessibility is greatest, [so that] the 
land behind the corridors can be main- 
tained for agricultural uses.” 

* Corridor as the mirror of community 
values. The freeway should not be ex- 


pressed as a “show piece,” but as “the 
family room [to] be comfortable about.” 

Defining the Special Planning Area, 
the report says. would allow for review of 
all development to ensure that common 
objectives are met for land use, circula- 
tion, urban design, and landscaping 
within the region. 

Beyond the report’s specific goals, the 
team says, greater regional cooperation is 
needed to resolve other issues that are 
hampered by competition within the cor- 
ridor, including airpon and international- 
bridge locations. water rights, land-use 
control, tourism, billboard control, mu- 
nicipal annexation of corridor land, and 
the growth of impoverished colonias. 

With the report in, says R/UDAT Coor- 
dinator Ashley, the focus now shifts to 
education and implementation. He is part 
of a task force that will make 75 to 100 
presentations to local groups this sum- 
mer. This fall, he says, the task force 
hopes to hold an open design competition 
to stimulate further interest statewide. 

As with any large-scale planning ef- 
fort, results will be hard to measure, 
R/UDAT Chairman Ryan says in the re- 
port. “One always hopes a R/UDAT proj- 
ect like this will take off, that we will 
reach a number of audiences and manage 
to pass the baton from our team’s brief 
stay to members of the community who 
can make a difference. Not everything we 
say. propose, recommend, or suggest 
needs to be dealt with. Some of it is 
clearly underdeveloped; we didn't have 
the time or information to go further. 
Some of it may be plain wrong—we 
make mistakes just like anyone else. But 
we sense the readiness of the Lower Rio 
Grande Valley community to take some 
bold steps about shaping their future.” 


Ray Don Tilley 
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3D/I REsTRUCTURES TO BALANCE 
MARKET, COMPANY DEMANDS 


esponding to market and internal 

forces, 3D/International (3D/1), 
Houston, will soon complete a two-year 
transformation of its architecture, engi- 
neering, and project-management opera- 
tions into a holding company with up to a 
dozen subsidiaries. 

Since July 1986, 3D/I`s majority own- 
ers, J. Victor Neuhaus II, chairman, and 
Charles B. Thomsen, president, have 
called on senior leaders 
within 3D/l to create 
subsidiaries from the 
company's several serv- 
ice divisions. They have 
also sought specialists 
in other locations or 
with desirable special- 
ties to create further 
subsidiaries as a way of 
expanding the com- 
pany’s markets and reju- 
venating its profits. 


Neuhats 


UNBUNDLING THE 
CORPORATE GIANT 


Thomsen 


“It's all really a very 
simple concept,” says Thomsen. The sub- 
sidiaries are smaller entities that can pur- 
sue more specialized projects but that 
also can team up with other subsidiaries 
for larger and more complex jobs. 

Having a large, centralized corporate 
structure was profitable in the 1970s, es- 
pecially for doing business abroad, says 
Neuhaus. But now specialization and per- 
sonal contact allow better response to 
clients’ desires. “Ten to 15 years ago we 
could work without focal partners, as we 
did in the Middle East.” says Neuhaus, 
“but there has been a growth of profes- 
sional and technical ability around the 
world. In many areas, there’s a new gen- 
eration [of architecture and engineering 
professionals |—often educated in the 
West.” As a result, foreign clients have 
shifted from using large American firms 
to using local firms that allow more per- 
sonal contact, often with comparable 
lechnical expertise. 

In response, 3D/1 is coupling with its 
experience and resources the marketing 
draw of a familiar, respected local contact 
in each prospective geographic niche. 
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One example is 3D/I Hong Kong, owned 
equally by 3D/I and the Australian part- 
nership Liang Peddle Thorp, which has a 
long history in Hong Kong. John Dicken, 
who owns 10 percent of the subsidiary’s 
stock, heads the office. In the past, 3D/I 
Hong Kong has served American clients 
in the region, including IBM and Ameri- 
can Express, Neuhaus says, and now 
hopes to gain more local clients. 

Further associations modeled on 3D/I 
Hong Kong are planned, says Neuhaus, 
with the next such venture likely to be 
formed in London. 


INVESTING IN A 
FEW NAMES 

“We've found today 
that you must be very 
flexible,” says Neuhaus. 
“We're investing in [our 
employees’ | names for 
personal recognition 
that’s deserved, and to 
get clients knowing 
they're dealing with the 
ones responsible for 
making decisions.” 

G. Norman Hoover, 
FAIA, and James E. 
Furr, FAIA, have two of those names. In 
February, 3D/l announced the formation 
of Hoover & Furr, which essentially re- 
places the former architecture, interior- 
architecture, and graphics groups within 
3D/I. 

Initially, 3D/1 still owns nearly all of 
Hoover & Furr and therefore receives 
nearly all of the firm’s profits. “But we 
may not want to break away so far at 
first, anyway.” Furr says, because 3D/l`s 
presence provides the security that would 
be absent if the new firm were going it 
alone. Hoover & Furr is more market- 
able, too, Furr says, because clients like 
having “Hoover” and “Furr” as actual 
persons with ultimate responsibility, 

As president of the new subsidiary, 
Furr says, he will act in much the same 
capacity as he did as the head of 3D/I's 
design group. The group was one of sev- 
eral “profit centers” within the company, 
which were treated as individual entities 
and were expected to produce profits on 
their own within the company’s overall 
performance. Neuhaus and Thomsen will 
be available for consultation and market- 


Furr 


BREAKING AWAY 


The growing list of 3D/I subsidiaries 
now includes: 

* Public/Private Development 
Advisors (PDA), Houston, headed by 
John Stainback, privatization develop- 
ment consulting. l 

* 3DI, Washington, D.C., headed by 
Clifton D. “Duke” Wright, project and 
construction management. 

* Hoover & Furr, Houston, headed by 
G. Norman Hoover, FAIA, and James 
E. Furr, FAIA, architecture/planning, in- 
terior architecture/graphics, landscape 
architecture, and programming. 

* Baker-3D/l, Los Angeles, headed 
by Danford Baker, interior architecture. 
* 3D/I Hong Kong, headed by John 

Dieken, architecture and engineering. 

+ McClelland Management Services, 
Houston, headed by John H. Murph, 
asbestos abatement consulting. 


ing help, Furr says, but otherwise he and 
Hoover will manage the firm. 


MOVING IN NEW DIRECTIONS 


Attempting to get a foothold in an 
emerging market, 3D/I has created Pub- 
lic/Private Development Advisors (PDA) 
to consult on privatization opportunities, 
such as the planned Law Courts Admini- 
stration Building in Washington, D.C. 

“There is a trend toward more and 
more public/private ventures now,” says 
Neuhaus, “and there are many different 
ways they could work.” On the Law 
Courts proposal, for example, PDA and 
federal officials have set up bid-package 
parameters for a building to house 800 
federal-court employees. The government 
will provide the land and a break-even 
30-year lease to a developer who will fi- 
nance, build, and maintain the building, 
leasing additional space for profit. After 
30 years, the developer will give the 
building to the government. 


THE FUTURE OF 3D/1 

Once 3D/I finishes dismantling into 
subsidiaries, says Neuhaus, the firm 
should continue to expand, forming new 
subsidiaries in particular areas, such as 
London, or in new specialties, such as 
toxic-waste handling. Some subsidiaries, 
through stock options offered to princi- 
pals such as Hoover and Furr, may even- 
tually break all ties to 3D/I. The diversifi- 
cation may also allow gradual transition 


Waterproof. 
Restore. 
Decorate... 


with Thoro's “System” of compatible 
products formulated especially for 
concrete and masonry. Suitable 
applications include interior and 
exterior use on above and below- 
grade surfaces. 


Thoro System Products has offered 
successful solutions and long-lasting 
results for over 75 years and 
continues to develop new products to 
meet the needs of today's industry. 
And all Thoro products carry a full 
material and labor warranty. 


For additional information, contact: 
Thoro System Products, 

7800 NW 38th Street, Miami, Florida 
33166. 
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534 A tradition of excellence, 
building on tomorrows opportunities:" 
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Full material and labor warranty available. 


©1988 Thoro System Products 


Texas Dealers 


Hest Service Building Materials 
P.O. Box 17379 

San Antonio, Texas 78217 
512/349-4301 


Blue Diamond Company 
P.O. Box 15787 

Dallas, Texas 75215 
214/428-1331 


Lynwood Building Materials 
t201 West Elsmere 

San Antonio, Texas 78201 
$12/732-9052 


| Featherlite Building Products Corp. 
P.O. Box 355 

Abilene, Texas 79604 

915/673-4201 


Featherlite Building Products Corp. 
P.O. Box 425 

Round Rock. Texas 78664 
511/255-2573 


Featherlite Building Products Corp. 
5020 Acom 

Houston, Texas 77092 

713/956-6417 


Featherlite Building Products Corp. 
P.O. Box 9977 

El Paso, Texas 79990 

415/859-9171 


Featherlite Bullding Products Corp. 
P.O. Box 489 

Lubbock, Texas 744K 

RNGY/7H3-R 202 


Featherlite Building Products Corp. 
P.O. Box 991 

Midland, Texas 79702 

915/684-8041 


Featheriite Building Products Corp. 
P.O. Box 67 

Converse, Texas 78109 

512/658-4631 


Featherlite Building Products Corp. 
P.O. Box 47725 

Dallas, Texas 75247 

214/637-2720 


Jewell Concrete Products 
P.O. Box 6396 

Tyler, Texas 75711 
800/233-8686 


Jewell Concrete Products 
P.O. Box 5669 

Longview, Texas 75608 
800/228-8268 


of ownership, Furr says, from majority 
owners Neuhaus, 62, and Thomsen, 56. 
to the heads of subsidiaries. 

Will 3D/I be a stronger company? “It's 
to early too tell on profitability,” says 
Neuhaus. “We've had a general increase 
in profits over the last five or six years, 
and we hope that continues.” 

One sure benefit should be better 
worker retention. “We've lost some de- 
sign reputation and skill recently,” he 
says. “We've lost a lot of good design- 
ers.’ From a peak of 700 employees in 
1977, 3D/I's ranks dwindled to 250 in 
1982, but have increased now to 400. 

Individual credit, Furr says, is crucial 
to retaining senior-level employees, many 
of whom have left 3D/I in the past few 
years to seek more creative freedom and 
recognition. Some of these employees 
landed with other firms; others opened 
new firms. The list includes Frank Doug- 
las, FAIA, former head of the graphics 
group, and Steve Harding, who formed 
Douglas & Harding Inc., Houston; Gary 
Whitney, former design leader of the inte- 
rior-architecture group, who formed The 
Whitney Group, Inc., Houston; and Wil- 


liam Kuykendall, former head of the en- 
gineering group, who joined the Texas 
Medicai Center. Houston. Most recently, 
James Baker joined RTKL Associates, 
Inc., Dallas, leaving as head of the now- 
defunct 3D/I Dallas, which was to have 
become a subsidiary until Baker left. 

If Neuhaus’s and Thomsen’s expecta- 
tions are fulfilled, the restructuring will 
allow 3D/I to retain most of its corporate 
structure, to present a more marketable 
package to clients, and to allow employ- 
ees greater independence. 

Still, in a sense, 3D/1 has come full 
circle. Diversified Design Disciplines 
(3D) was formed in 1972 as the parent 
company of Neuhaus + Taylor; Brooks 
Barr Graeber and White; Chenault and 
Brady; and Ellisor Engineers. In 1977, all 
subsidiaries and operational groups of 3D 
were combined to form 3D/International, 
Inc. Now, 11 years later, the diversity is 
being redefined—in new subsidiaries 
with new names and specialties. And 3D/ 
I continues to evolve as a distinct practi- 
cal study in the business of architecture. 


— RDT 


Prescription for Tough Times: 
Liability Advice from a Specialist 


Professional liability insurance is a 
major cost of doing business; second 
only to personnel expense for most 
Architects. 


In difficult economic times, your 
firm’s professional liability insurance 
needs should be attended to by a spe- 
cialist, informed about the possibili- 
ties for the most effective treatment 
possible. 


Assurance Services, Inc. has spe- 
cialized in professional liability in- 
surance for the past eleven years, and 


Assurance Services, Inc. 
9020-1 Capitol of Texas Hwy. N- 


continually monitors developments 
in the dynamic professional liability 
market. We have access to major 
professional liability underwriters, 
and since 1981 have administered 
the TSA Endorsed Professional Lia- 
bility Program, now written through 
United National Insurance Company. 


Please allow us to assist you or your 
insurance agent. Contact Steve 
Sprowls or Connie Hatch at Assur- 
ance Services, Inc. for details. 


Suite 150 


A 


Jewell Concrete Products a 

PO. Box 7115 Austin, Texas 78759 
Waco, Texas 76710 (512) 345-6006 
800/792-3216 (800) 876-3278 
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TROLLEY SYSTEM BACK ON TRACK 
FOLLOWING FOUR-YEAR STRUGGLE 


fter several politically turbulent 

years in the planning process, the 
Galveston trolley system will begin serv- 
ice later this summer. Four turn-of-the- 
century-style cars will circulate on the 
4.5-mile route between the seawall and 
the downtown historical districts. A new 


same day the petition was submitted, the 
council authorized $2.2 million to buy 
four trolley cars. 

In the debate leading to the January 
1987 referendum election, the police un- 
ion voiced the common concern that the 
grant money should be used for more 
pressing problems, such as street repairs 
and bus-system improvements. Oppo- 
nents claimed that the trolley would lose 


The new trolley system includes patron shelters whose design complements the vehicles. 


arch by Aldo Rossi also will be built on 
25th Street at the Strand for the opening. 

A trolley operated on the island from 
1866 until 1938, when a new bus system 
took over public transportation. The idea 
to revive the trolley grew from 1973 to 
1983 in four master-planning efforts. The 
proposal, as one plan stated, called for a 
“network of transportation and linkage 
systems to draw together the disparate 
existing and potential visitor attractions.” 

In 1984 the city council and George 
Mitchell, local real-estate magnate and 
Strand revitalization activist, hired Barry 
Goodman Associates, Inc., to seek fund- 
ing for the project. The council set a capi- 
tal budget of $10.7 million, and the Ur- 
ban Mass Transit Administration 
(UMTA) awarded a grant of $8.56 mil- 
lion in late 1984, the first such grant for a 
rail system in Texas. A matching grant of 
$1.4 million came from the Texas Depart- 
ment of Highways and Public Transporta- 
tion, and $749,000 was given by Mitch- 
ell and the Moody Foundation. UMTA 
provided a supplemental $1.24-million 
grant in 1987. Design and engineering 
were done in 1985 and 1986, and con- 
struction bids were taken in March 1986. 

Although the city council was behind 
the project unanimously, some citizens 
feared the use of local tax funds and felt 
that the council was unresponsive. The 
local police association focused this un- 
rest in July 1986 with a petition for a ref- 
erendum on the trolley, arguing that the 
issue was too important for the council to 
act on without a public mandate. The 
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Galveston's new trolley connects the seawall, at 
bottom, to downtown historical districts, at top. 


money and that taxpayers would wind up 
subsidizing its operation to the benefit of 
special interests. The grant, however, 
came from a restricted UMTA capital 
grant program for use only on light-rail 
transportation systems. 


NEWS, continued on page 15 
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ELJER 


Texas Distributors 


Austin 
International Supply of Austin 
512/452-8873 


Moore Supply Company 
512/462-0606 or 454-4616 


Baytown 
Moore Supply Co. 
713/427-5601 


Conroe 
Moore Supply Co. 
409/756-6663 


Corpus Christi 
Ajax Supply Co. 
512/855-6284 


Dallas 
Apex Supply Co. 
214/741-5463 


El Paso 
Rio Grande Supply 
915/544-7050 


Fort Worth 
Northeast Plumbing Supply 
817/281-8220 


Houston 
Moore Supply Co. 
713/223-4921 


Nacogdoches 
Moore Supply Co 
713/564-8331 


Pharr 
S & S Wholesalers Supply 
512/787-8855 


San Antonio 
Intemational Supply of San Antonio 
512/223-4275 


Meyer Supply 
512/224-1731 


Texarkana 
Double Jay Supply 
214/793-2211 
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tenvironment that restores—and 
revilulizes, Soothing the senses and 
refreshing the mind That's today’s 
bath—from Eljer 


Mis Eljer bath features the 
Centlity™ six-foot whirlpool 
bathtub, elongated Windsor™ toilet, 
Valencia™ bidet and Jasmine™ 
lavatories—all in fresh Platinum. 
Whether your taste runs casual or 
formal, there are elegant Eljer 
products to suit your every mood 


ELJER 


Capture the Elegance 


417 6830-00 EL-20-25878 
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Texas American 
Bank 
Amarillo, Texas 


This 31 story bank 
towering above the 
Crown of Texas features 
an 8 Rib concrete masonry 
wall material. The Owners and 
Architect selected it for its rugged texture and durable beauty. 


From early morning to sunset, the unique texture creates an 
ever changing appearance, as the sun circles the building. 


This 31 story pinnacle is a monument to the strength and 
esthetic beauty of these concrete masonry units. They 
surround the stairwell core on the north and the facilities 
core on the west and enclose the five story parking 
structure at the base of the building. 


Dw. sh. 


When the sky is the limit for your tallest dream . 
depend on strength and dazzling beauty .. . 
concrete masonry units. 


SPECTRA- 
GLAZE® 


Colonial National 
Bank 
Fort Worth, Texas 


Spectra-Glaze® is 
the Architect's glaze 
of choice. 


Bright Red Glaze from the i; 
drive thru — throughout the 

lobby area and the hallways leading 

to the vault. 


Your choice when you require the highest quality wall finish, 
giving you beauty, durability, low maintenance, and economy. 


Chosen by the Owner and Architect for its vibrant bright, 
red color . . . a custom color of their preference. For an 
exterior that combines beauty with performance, specify 
Spectra-Glaze*. 


Featherlite Building Products Corp. 
Marketing Department 

P.O. Box 31058 

Amarillo, TX 79120 

(806) 373-6766 
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NEWS, continued from page 12 


The referendum, which included an 
imendment to the city charter that would 
require a referendum election before the 
council could establish a mass-transit sys- 
tem, passed on the strength of high voter 
tumout, City and consulting attorneys, 
however, advised that the voter-backed 
amendment did not apply retroactively to 
the trolley project, and in February the 

ouncil proceeded with work on the 
trolley. 

In response, a grass-roots organization 

alled We the People filed a recall peti- 
uon to oust the unsalaried mayor and four 
ouncil members in July 1987. The group 
claimed that the council paid too much 
attention to special interests and that the 
referendum’s “no-confidence” vote de- 
nanded a new council, After another vit- 
iolic campaign, the recall was defeated 
by a 56.3-percent majonty. 

Throughout the political maneuver- 
ings, little attention was given to the 
\rolley’s practical design and operation. 
[here is no apparent coordination with 
ther planning projeets, such as the revi- 
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Stops on 25th Street are placed on the poe to cut S costs ‘and minimize neighborhood impact. 


talization of the derelict downtown mall. 
The trolley is touted as a way to reduce 
traffic congestion, but no parking provi- 
sions have been made for those using it. 
The trolley system consists of four die- 
sel-electric, self-propelled, non-air-condi- 
tioned, steel-wheeled vehicles—two red 
and two green. Service was to begin in 
May, but the delivery of the first two cars 
has been delayed. The standard-gauge. 
girder-rail track is set flush to the pave- 
ment. A round trip on the 22-stop run will 
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take about 25 minutes and the standard 
fare will be $1, the same cost as a bus 
ride. Former Houston architect Jeffrey K. 
Ochsner was involved in the design of the 
trolley stops, the maintenance building, 
and vehicle style selection. The system is 
planned to transport 680,000 riders annu- 
ally, two-thirds tourists and one-third 
residents, and will be operated by The 
Park Board of Trustees. 


— Gerald Moorhead 
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GREAT SOUTHERN 
SUPPLY COMPANY 


Houston (713) 644-1751 
Dallas (214) 358-1070 


e Many distinctive patterns 
e Immediately available 
e Competitively priced 


Great Southern 
Supply Co. 


Houston Showroom: 3637 West Alabama 
at Timmons Lane, Suite 490 

Houston, Texas 77027 

Dallas: 6115 Denton Drive 

Suite 105. Dallas, Texas 75235 
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ONE HUNDRED “CANDLES” ADORN 
CAPITOL DOME FOR CENTENNIAL 


nstead of creating the “World's Largest 

Birthday Cake” for the State Capitol’s 
May 7 centennial celebration, organizers 
made the dome itself the cake by encircl- 
ing it with LOO 10-foot birthday candles. 

The Heritage Society of Austin, Inc., a 
$5-year-old, 2,000-member group that 
has awarded more than $1.2 million for 
renovation of 
\ustin’s historic 
buildings, spon- 
ored the event, 
onceived and di- 
ected by Austin 
irchitect David 
|loffman, princi- 
pal of David 
Hoffman & Com- 
pany and presi- 
dent of the 
Society. 

Hoffman was 
not sure at first, he says, that his idea for 
using the Capitol dome as a birthday cake 


Workers had to carry the 
100 “candles” up narrow 


spiral stairs 


CHOOSE 
OUR ROOF 
& FORGET 
ABOUT IT. 


— Roofs in Texas fail all 
too soon! We can change that with the 
IRMA* from Dow Chemical. The build- 
ing pictured is aver 10 years old and 
the original roof is still going strong. 
Conventional roofs often fail before this 
age in Texas, due to the extremes in 
temperature. The IRMA is able to with- 
stand 100 degree temperature swings 
due to its unique configuration. 

Dow covers the membrane with tough, 
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One hundred candies, attached in groups of five to 
the upper balustrade of the dome’s base, trans- 
formed the Capitol into its own birthday cake 


would be well-received. But not only did 
the Centennial Committee, which over- 


IRMA, call 
one of our 
represen- 
tatives. 
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moisture -resistant STYROFOAM * 
Brand Insulation. This protects the 
membrane from temperature extremes, 
so you can forget about it. 


To learn more about the time-tested 


saw the planning of the celebration, ap- 
prove the scheme, it suggested that the 
candles be lit for the entire week follow- 
ing the May 7 anniversary instead of the 
three days Hoffman originally proposed. 

Thirty volunteers built and installed the 
candles using eight-inch-diameter card- 
board Sonotubes, which were painted 
white and topped with 60-watt large-fila- 
ment clear bulbs. The oversized candles 
did not fit in the building’s elevators and 
had to be walked up four flights of stairs, 
then maneuvered up a narrow, spiral 
staircase to the base of the dome. 

The dome’s balustrade is divided into 
20 segments, allowing the volunteers to 
strap the 100 candles symmetrically in 
intervals of five candles per segment. 

The candles were lit for the first three 
of the planned seven nights, but had to be 
removed when rains from the first night 
caused the cardboard tubes to sag and 
lean. Still, organizers say, the candles 
were a successful reinterpretation of a 
birthday tradition. 


— RDT 


For more information, 
call us today. 


Noel Sullivan 
(214) 702-2370 
1-800-441-1307 

13355 Noel Rd. LB 18 
Dallas, TX 
75240-6604 


Joe Fosco 
(713) 665-1194 
PO. Box 270779 

Houston, TX 
77277-0779 


Roy Schauffele 
(512) 657-1422 
8108 Forest Dawn 
San Antonio, TX 
78233 


“Trademark af The 
Dow Chemical Company 


Moto by ‘Texas Parks 


K Wildlife Department 
Austin 
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all over again, 


ed still 
choose 
stone, 


here are some people who feel 
building with masonry is ancient 
history. That today. there are just 
more practical materials to use. 
Well, that's their opinion, but we 
don't happen to agree. Because 
the same practical reasons people 
built with masonry ages ago, 
makes even more sense today. 
The fact is, for a long time now 
masonry has been recognized for 
its natural building qualities, its 
natural beauty, its natural in- 
sulating properties, and its 
natural durability. 


That's why some of man’s 
greatest contributions to the 
world have been made with stone. 
There’s even one...that wasn't 
contributed by man. So you see 
masonry was made for building. 
And today you'll find masonry 
has reached even greater heights 
in design flexibility and versatility. 
After all, He chose it to carry His 
message then, why not choose it 
to convey your concept, today. 


To find out all the facts about 
creating with masonry, call or 
wrile us. 
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Masonry Institute of Texas 


Halbouty Center 
5100 Westheimer, Suite 200 
Houston, Texas 77056 + (713) 968-6550 


PRACTICE 


By Bob Frater 


Ost architects running their 
M own firms don't have time to 
become experts on retirement 


plans. But some kind of organized retire- 
ment program is usually required if archi- 
tects hope to lure and retain quality staff 
us well as to provide for their own future 
needs. The good news from the present 
tax Jaws is that some very attractive alter- 
natives have been created. These give 
smal! companies some choices that were 
once available only to big firms. 

A retirement plan, for the purposes of 
(his brief overview, is a government-ap- 
proved plan that allows money to be pul 
in an account for the eventual retirement 
needs of employees. The money in this 
plan is tax-deductible by the entity con- 
tributing the funds and is not taxable to 
the employees until it is taken out of the 
plan at retirement or termination. 

The most popular plans share some 

haracteristics. For example, all allow 

flexible contributions, which can be ad- 
justed as offen as necessary, from nothing 
up to 15 percent of the payroll. Using one 
of these plans, the company has the ad- 
vantage of not being locked into any fu- 
ture expense beyond the govemment-re- 
quired filing cost (which can vary signifi- 
cantly from plan to plan). 

But there are important differences 
separating retirement plans into two gen- 
eral categories, known as “corporate” and 
“SER” 

A corporate plan is more flexible, al- 
lows the employer more control over em- 
ployee eligibility, and limits when em- 
ployees can take their money. A typical 
corporate plan vests employees—trans- 
fers ownership or control of the retire- 
ment funds—gradually. Corporate plans 
require a significant amount of legal pa- 
perwork that results in a minimum cost of 
$500 to set up a plan and $750 for annual 
filings. 
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RETIREMENT PLANS FOR THE SMALL ARCHITECTURE FIRM 


An SEP plan, by comparison, is less 
flexible but easier on the employer's 
pocketbook. Under an SEP plan, all em- 
ployees are eligible and 100-percent 
vested. There is little government report- 
ing, so administrative expenses are low: a 
typical SEP plan is available with annual 
administration expenses as low as $10 
per employee per year. 


Employee retirement plans 
bring many benefits to an 
architecture firm, and recent 
tax-law changes have cre- 
ated plans to fit even the 
small, struggling firm’s 
pocketbook. 


Whether a corporate or SEP plan is 
used, someone still has to make contribu- 
tions. The traditional “profit-sharing” 
plan, under which the employer contrib- 
utes all the money, is the most common. 
In such an arrangement the company ad- 
justs contributions annually, depending 
on profits. 

The tax-law changes that went into ef- 
fect in 1987 made IRAs nondeductible 
for many people, resulting in a lot of 
interest in “401(k)” or “incentive sav- 
ings” plans, which allow employees in- 
stead of employers to make contributions. 
Under these plans, employees authorize 
employers to contribute between one and 
five percent of their salary to the plan. 
The contribution can be deducted by em- 
ployees and can be invested as they 
choose. Until recently, these were avail- 
able only in conjunction with corporate 
plans and were even more expensive to 
administer than the corporate plans 
themselves. 


In late 1987, however, the Salary Re- 
duction SEP, or SAR-SEP, became avail- 
able to small employers. SAR-SEP plans 
work like 401(k) plans, but they have the 
low administrative costs previously re- 
served for SEP plans. To be eligible for a 
SAR-SEP plan, an employer must have 
fewer than 25 employees, and at least 50 
percent of them must participate. As with 
its big brother the 401(k), there is a limit 
on the amount employers can contribute 
compared to employees. Nevertheless, 
for the frugal or struggling practice, 
SAR-SEP plans provide an opportunity 
to create a meaningful retirement plan for 
a total annual cost of $10 per employee. 

In addition to the obvious benefits to 
the company in employee morale and re- 
tention associated with retirement plans, 
there are a number of often-overlooked 
benefits to a firm's principals. The first: 
because a company’s contributions are al- 
located in relation to the employee's in- 
come, the majority of ahy contribution 
often goes to the owner. 

The retirement plan also provides the 
business owner with a way to stabilize 
earings and plan for taxes. The retire- 
ment-plan contribution does not have to 
be made until the end of the year, when 
the owner knows what the year's profits 
will be. When corporate plans are used, 
retirement-fund contributions can be 
postponed until the corporate income tax 
return is due, 

Regardless of the plan chosen, employ- 
ers and employees will benefit from ef- 
forts undertaken now. And, while the 
right plan for each firm depends on the 
situation, new tax laws now allow a fuller 
range of choices. an 


Bob Frater, a principal of Houston Asset 
Management, Inc., is a Certified Finan- 
cial Planner who specializes in working 
with architecture and engineering firms. 
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THE CRYSTAL PALACE 
DISSIMULATED 


By Richard Ingersoll 


In the Age of 
Information, most 
design market 
centers in Texas 
cities bank on 
strong exterior 
images. Only one 
can be called an 
integrated work of 
architecture. 


Ost major new architectural statements 
M in Texas are made along the freeways, 

where the sign value of architecture 
has become as important as spatial considera- 
tions. Like billboards, today’s freeway buildings 
strive for legibility, recall, and seduction. 

Five minutes from downtown Dallas on 
I-35E is a consummate example of the type: a 
contemporary replica of the Crystal Palace 
called the Infomart, so anachronistic and visu- 
ally arresting that passing motorists have report- 
edly made this the most unsafe stretch of road 
in the city. Opened in 1985, this latter-day Crys- 
tal Palace is both easy to recognize and indul- 
gently nostalgic. Using an epidermis of applied 
aluminum struts and mirrored glass, the exterior 
simulates the spindly appearance of Joseph 
Paxton’s Victorian original. Inside, however, 
one finds a very unspindly concrete pier-and- 
slab atrium. The Infomart thus exemplifies the 
sort of architectural dissimulation advocated by 
Robert Venturi. The irony is heightened by the 
fact that the nostalgic shell contains showrooms 
devoted to advanced computer technology. 


The Infomart in Dallas, designed by Martin Growald of Fort Worth, uses recycled aluminum and 
reflective glass to echo the imagery of Joseph Paxton’s 1851 Crystal Palace in London. The nostalgic 
terior wraps around a conventional concrete building housing showrooms for advanced technology. 
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Five minutes from downtown Houston on 
1-59 is another new freeway building, which 
also houses a trade mart. Innova, which opened 
in 1984, presents the motorist with a metaphor 
rather than a historical image—it is a shiny 
black box, like a Chinese lacquered toy, that 
has been pulled apart to reveal its secret diago- 
nal core. Though it houses functions similar to 
those at the Infomart, Innova rejects the archi- 
tectural strategy of dissimulation. Instead of 
laying a sign over the structure, the stepping 
motif carved into the building's long sides ex- 
presses the internal order; at the same time it 
provides an easily identifiable logo for the 
place. The ingenious diagonal stacking of 
double-height spaces on the interior creates a 
liberated section that transfigures the conven- 
tional atrium type. 


MARKETING AMERICA’S 
CHANGING ECONOMY 

Infomart and Innova are both products of a 
widespread trend during the last decade to cre- 
ate permanent showrooms for office-furniture 
and business-machine manufacturers. In the 
next year, nationwide, a dozen regional design 
centers will join the existing half dozen, along 
with three more high-tech trade marts opening 
in Santa Clara, Calif., Washington, D.C., and 
Atlanta. This follows the boom in office con- 
struction and the ascendancy of the service and 
information industries, which have been rapidly 
displacing manufacturing in the American 
economy. Homage to the “information revolu- 
tion” permeates these new trade marts as an 
ideological rallying call. 

The proliferation of the trade mart has led to 
its distinct speciation, with projects ranging 
from converted warehouses, such as the Ice- 
house in San Francisco, to glorified variations 
on the warehouse, such as the Merchandise 
Mart in Chicago, An increase in the social uses 
of trade marts, however, has brought them 
closer to the program of the great exposition 
halls with top-lit atriums or galleria features. 
Cesar Pelli’s Pacific Design Center in Los An- 
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TOP: Innova, Houston, designed by 
ambridge Seven Associates (Lloyd 
Jones Brewer & Associates, 
associated architects) presents a 
metaphor, not a historicist image 
\BOVE: Visibility and access are 
(he strengths of Innova's interior 
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geles of 1973 achieved the de- 
finitive synthesis of the ware- 
house and exposition-hall 
types. The “Blue Whale” be- 
came a paragon of memorable 
exterior design and ample inte- 
rior circulation and social 
space. That the Infomar and 
Innova buildings present such 
differing interpretations of this 
formula must be traced to their 
planning and ultimately their 
developers. 


DALLAS MARKET CENTER 

The Infomart is one of eight projects known 
collectively as the Dallas Market Center 
(DMC), which covers 175 acres (80 for park- 
ing) and provides the largest square footage 
(nearly 10 million) of trade marts in the country. 
This modern caravansary, which includes two 


major hotels, is strung along either side of 
Stemmons Freeway, creating a unique urban 
zone, developed and mostly owned by compa- 
nies belonging to the Trammell Crow family. 

The first project, which established a base 
for this veritable empire of showrooms, was the 
1955 Decorative Center, the country’s first de- 
sign center. Designed by Jacob S. Anderson, it 
is a superb and original response to climate and 
program. The single-story loft space is wrapped 
around a tree-shaded parking court; the interior 
perimeter is composed of stylized porticoes 
worthy of the Italian Rationalists. The Decora- 
tive Center represents Texas Modern at its no- 
blest, and it is sad to see alterations being made 
to its portico (the flat pylons are being replaced 
at the comers by rounded columns). 

The remodeling of the Decorative Center is 
an adjustment to the surrounding area of ware- 
houses, recently rechristened the “Design Dis- 
trict.” The tenants convinced the developers to 


keep the area`s low scale and recycle the exist- 
ing 30 warehouses, rather than build another 
multistory design center. Lucilo Pefia, the proj- 
ect coordinator with Trammell Crow, has made 
a lively attempt to interrelate the structures, and 
the cosmetic results are like a postmodemist 
costume party, including a Gravesian revamp of 
the Contract Design Center by WZMH and an 
Eisenmanesque shifted grid for the Pace Gal- 
lery by Sullivan Key Merrill. 

Aside from the Trade Mart of 1959 by Ha- 
rold A. Berry and Harwell Hamilton Harris, 
none of the subsequent projects for DMC, par- 
ticularly Beran & Shelmire’s massive |5-story 
World Trade Center (1974-79), are up to the 
architectural standard set by Anderson's Deco- 
rative Center. Nor has there been any attempt, 
despite their common ownership, to coordinate 
the projecis—neither style nor street system 
unifies the buildings, and all are set adrift in a 
sea of parking lots. 


INFOMART: WRAPPING 
FOR A STANDARD PLAN 

The formula for each of the later DMC proj- 
ects calls for a central atrium giving on to loft 
spaces accessible from looping corridors. This 
has been applied so assiduously by the devel- 
oper, both in Dallas and in other cities, that 
when it came time to plan the Infomart, some 
square-footage was leased—reportedly before 
the architect was hired! The floor plan was 
based on the successful plans of other DMC 
projects, the only difference being that tenants 
on the perimeter were to be provided with win- 
dows. After proposing dozens of facade solu- 
tions that ranged from Penn Station to Centre 
Pompidou, architect Martin Growald remem- 
bered that the major holdout tenant, IBM, had 
used a Victorian cast-iron display for the 1964 
World’s Fair and was notoriously anglophile. 
He came across what he said “looked like a 
stroke of genius, in retrospect.” 

The Crystal Palace captured the imagination 
of architect, developer, and principal tenant 
alike. And it was cheap; the 1.5-million-square- 
foot building cost $36 per square foot (the skin, 
made appropriately from recycled aluminum 
and reflective glass, cost $20 per square foot). 
The developer insisted that the glass be mir- 
rored so that the tenants could not be seen from 
the outside; thus, despite the fact that the strut 
details were copied from Joseph Paxton’s 
working drawings, the Dallas Crystal Palace 
will never look like the original. 

For the dissimulation to occur, the interior of 
Infomart necessarily had to contradict the exte- 
rior. The surprise of finding this mirage from 
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The Dallas Market Center, Trammell Crow s pacesetting development, is a modern caravansary, 


the 19th century, and then discovering a normal 
building inside, is genuinely amusing. It has 
been reported that, when he visited the building, 
a tear came to Prince Charles's eye—if so, it 
was likely from laughter. 


encompassing 10 million square feet of trade-mart facilities in eight separate projects 
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ABOVE LEFT: Jacob S 
Anderson's 1955 Decora 
tive Center, the first project 
in the Dallas Market Cen- 
ter, is a superb and origi- 
nal response to climate 
and program. The Con- 
tract Design Center. by 
WZMH Group, ABOVE 
RIGHT, and The Wylie ana 
Co. showroom, designed 
by Sullivan Key Merrill, 
LEFT, are part of the De- 
sign District, an area of 
low-seale remodeled ware- 
houses interrelated by 
tively design—the effect is 
something like a postmod- 
ernist costume party. 
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he formula applied by the developer ta the Infomart. 
WOVE, is derived from other successful trade-mart 
favilities. H is based on a central atrium giving on to loft 
aces accessible from looping corridors. When it came 
we tö plan the Infomart. some space was leased before 
he architect was even hired 
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Infomart is not just an instance of a para- 
phrased facade, but also of a borrowed plan, 
and while one might appreciate the dissimula- 
tion as part of the 1980s zeitgeist, the 
developer's overconfidence in the tried-and- 
true (and cheap) plan subverts the program. 
Over half of the 880,000 square feet of leasable 
space is stuck off back corridors that have no 
visual connection to main social spaces; many 
special functions, such as the two orientation 
centers (the EPOCenter for electronic publish- 
ing and the IDEACenter for integrated display 
of enterprise automation), seem deserving of 
special spaces, yet they are relegated to indis- 
linguishable loft space and are difficult to lo- 
cate. The restaurants on the ground level are 
overpowered by the high ceilings, and the 500- 
seat auditorium, which should have centrally 
placed access, is shuffled to the far reaches of 
the ground floor. The transparent elevators are 
a hotel-lobby cliché. The outsized Edwardian 
moldings at the entries to the ground-floor ex- 
position halls, the replica of the original Crystal 
Fountain, and the numerous London telephone 
booths create an atmosphere of kitsch that is 
only slightly remedied by some of the individ- 
ual showrooms, such as the elegant AT&T dis- 
play, designed by RTKL in Dallas (see accom- 
panying story). 


HOUSTON DECORATIVE CENTER 

Trammell Crow's companies have developed 
numerous trade-mart facilities outside of Dal- 
las, including the Decorative Center in Hous- 
ton. The Decorative Center, initiated in 1975, 
was not unlike its namesake in Dallas. It occu- 
pied one two-story and two one-story ware- 
houses, all with ample parking and circulation 
space in between. Houston, which in the 1970s 
had the greatest volume of office construction 
in the country, was ripe for a larger facility, and 
when Trammell Crow got wind of the plans for 
Innova, he decided to add a tower to his own 
project. Both enterprises struggled for the right 
to use the name “The Houston Design Center”, 
Innova won, but later dropped the name. 

For the expanded Decorative Center, opened 
in 1984, Morris*Aubry Architects shoved a 10- 
story reflective-glass tower between the exist- 
ing structures. It was a difficult site, in a remote 
sector of the Post Oak area, and though its po- 
sition on Woodway Drive demanded attention, 
the major entry had to be placed on the back of 
the building, off the parking lots. The resulting 
disorientation is part of an overall identity cri- 
sis, pitting profile against the developer's urge 
to save money. The atrium was de rigueur, but 
the space left over for it on the small site was 


so minimal that it would have resembled a 
dumbwaiter shaft if continued on all 10 stories; 
it was decided to roof it over at the fifth floor, 
making two stacked five-story atriums—the 
lower one, serving decorator showrooms, is 
round in plan, with classical newel posts, while 
the upper one, serving contract furniture, is 
square with stainless steel railings. About 30 
percent of the showrooms are placed at the 
ends of corridors, hidden from the atriums. 
After four years of operation (admittedly 
during an economic downtum) there is still a 
great deal of unrented space (as there is at In- 
nova), and the management, realizing the com- 
mercial potential of public events, carved up 
some of the showroom space into conference 
rooms. Had the original program included such 
standard facilities, as it should have, they might 
have been much more effective. The landscap- 
ing, which might have softened some of the 
earlier design decisions, is clumsy, using foun- 
tain pools that are tiled like public restrooms. A 
restaurant on the ground floor, designed by 
Charles Moore, adds some life, but not enough. 
As shown by this project, the marketing 
methods of Trammell Crow seem either to pre- 
clude making architecture part of the package, 
or rather they isolate it as a facade wrapping or 
as a Charles Moore restaurant, instead of some- 
thing essential to the workings of the building. 


Morris*Aubry Architects designed a 10-story tower to fit between the existing buildings at the 
Houston Decorative Center, developed by an offshoot of Trammell Crow. 


INNOVA: PROCESS AND BUILDING 

In contrast, Innova was created through quite 
a different process. The developers and archi- 
tects interwove the different strands of program 
and design, resulting in something that can 
truly be called a work of architecture. Jointly 
developed by Kenneth Schnitzer’s Century De- 
velopment and the Mischer Corporation, the 
plan of Innova came from a critical analysis of 
other trade marts. Circulation was identified as 
a key factor and influenced the choice of Cam- 


The Houston Decorative Center's central 


atrium is broken into two five-story segments 
The lower section. for residential products, has 


bridge Seven Associates as architects because circular balconies, while the upper section. 
of their success with moving people in other housing contract-design showrooms, has 
projects, such as the Baltimore Aquarium and square walkways 


the San Antonio Museum (Lloyd Jones Brewer 
& Associates, Houston, were the associated 
architects). 

Innova's major design innovation is what 
principal-in-charge, Charles Redmon, FAIA, 
calls “the circulation canyon.” This is a diago- 
nal sequence of two-story atrium spaces creat- 
ing open, well-lit social spaces throughout all 
10 stories, without the oppressive vastness of a 
Portmanesque atrium. It is indeed a “free sec- Charles Moore, FAIA, designed the Houston 
tion,” to be added to the “free plan,” as the 30- Decorative Center's dining area 
foot column module allows both lateral and 
vertical flexibility. The escalators are placed 


26 Texas Architect duly August 1988 


- > <n 


Innova's “free section,” a diagonal sequence of two-story atrium spaces, provides an exhilarating sense of the accessibility of the whole building at once 
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cross-axially to the diagonal core, and as one 
meanders through the building, the views are 
kaleidoscopic—no two are the same. Nor are 
two floor plans alike. A lesson learned from the 
Pacific Design Center, where the preferred 
spaces are in the top two stories around the 
galleria, was to offer every floor galleria-like 
exposure. All of the showrooms have visual ac- 
cess from the escalators. The central show- 
rooms on the odd-numbered floors have glazed 
ceilings, transparent to the balconies above, and 
all of the showrooms are required to maintain 
unobstructed plate-glass facades, so that there 
is a maximum of visual penetration, 

A pragmatist might argue that circulation in 
a design center is not very important, since pa- 
trons already know where they are going and 
have not come to browse. Innova provides a re- 
freshingly “cultural” rebuttal to such an argu- 
ment, proposing that the requirements and uses 
of contract furniture are related to those of in- 
formation technology and that grasping the full 
range of what is available is a vital aspect of 
making proper decisions in the age of informa- 
tion. Innova is closer to a museum of the white- 
collar world than a furniture warehouse, 

On the ground floor, the granite-paved lobby 
is lined with display kiosks advertising the ten- 
ants above. There are also three seminar and 
conference rooms off the lobby which can ac- 
commodate a total of 300 people (there are two 
other conference rooms on the 10th level ac- 
commodating 400 more). The showrooms, 
some turned out by top designers, include 
Frank Gehry's SunarHauserman, Janita Lo’s 
Steelcase/Stow & Davis, and the mural for GE 
by Peter Waldman. At the top of the building is 
a restaurant with a view over Houston s sprawl. 
Also on the 10th level is a remarkable indoctri- 
nation exhibit designed by 3D/International, 
Houston, with a breathtaking multi-image 
show: “Integration, a Journey, not a Destina- 
tion,” that explains the relationship between of- 
fice machines, furniture, and productivity, This 
attempt to wed high technology and design was 
the enlightened promotion of Ron Blankenship, 
the executive director of Innova, who has been 
involved in its programming from the stan. 

Indeed, Innova integrates not only contract 
furniture and computers but other more mun- 
dane machines, such as automobiles and trucks. 
The trucks can plug in gracefully like building 
components to the diagonal delivery notches on 
the back side of the building, where they have 
easy access to the freight elevator. Cars enter 
on the sides and have been provided 450 places 
on four levels inside the building. 


Innova is not surrounded by vast parking lots 
but it nevertheless looks a little stranded on its 
site, since it was meant to be part of “phase 
three” of Greenway Plaza. The earlier phases of 
the development are perhaps the worst imagin- 
able derivatives from Le Corbusier's Radiant 
City: frozen towers sheathed in reflective glass 
with no clear entries and acres of unusable sur- 
rounding space. The parking garages in the 
plinths induce acute separation anxiety. The un- 
built phase three, being more 


sensitively designed, was 
meant to save Schnitzer’s 
reputation as an architectural 
patron, and Innova was a good 
beginning. Innova was an ex- 
pensive building, costing $20 


Innova is closer to a museum of 
the white-collar world than a 
furniture warehouse. 


million more than Infomart 
but with one-third the space. 

Quality rather than gimmickry was desired 
for Innova's exteriors. The highly polished 
black Impala granite, alternated with grey gran- 
ite bands, enhances the crystalline purity of 
Innova's geometry, making it like a solid block 
split by a lightning bolt. Cambridge Seven un- 
wittingly allowed a dissimulation to occur, how- 
ever, by using a highly reflective veneer, So de- 
ceiving is its surface that the Boston Chapter of 
the AIA gave it an award, lauding it for the out- 
standing use of opaque glass! 

The 1851 Crystal Palace was admired not so 
much for its beauty as for its thrilling applica- 
tion of the technological possibilities of the In- 
dustrial Revolution. The four-month assembly 
of several thousand prefabricated cast-iron parts 
was celebrated as a triumph akin to the opening 
of a railroad, but it was also instantly reviled by 
aesthetes, such as John Ruskin, as evidence of 
the death of the soul (how he would have suf- 
fered at Infomart!). 

If Paxton’s original communicated truths 
about the industrial process, does the modern 
impostor do as well for the age of information? 
Clearly the separation of sign and function is 
akin to the mobility of content through mass 
media, but a truly “informational” architecture 
would be continuously transmutable according 
to changing climatological and social condi- 
tions. The static treatment of the plan at In- 
fomart subverts any “informational” preten- 
sions; it is the most unimaginative, rote applica- 
tion of an example from another industrial age, 
a denial of options. 

Architects using CAD systems have learned 
that computers do not really do the work but 
enable one to better coordinate the variables in- 
volved. It may then be the case that the architec- 
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i's polished granite skin was mistakenly praised as an outstanding use of opaque glass, lts diagonal truck docks make for easy tenant access 


ture of the Information Age will not look like 
anything different. Only by applying the wild- 
est hyperbole might one see an analogy be- 
tween the overlaying footprints of Innova, con- 
nected by interlacing escalators, and the assem- 
bly of computer chips. Innova is unmistakably 
descended from the modernist project, using in- 
dustrial methods explicitly, But in the extraor- 
dinary flexibility of its “liberated section,” with 
its sense of accessibility to the whole building 
at once, Innova uncannily approaches the proc- 
ess of the computer by interfacing variables in 
simultaneity. It is the standard by which other 
Texas design centers must be measured. 

— — 


Richard Ingersoll is editor of 
Design Book Review. 
innova: Section 


us Architect duly August 1988 


ls Sy; 


ORY P É > 
A 3 if 1 
LY < 
€ D w f N 
‘eee J T i A 
' | d 


PROJECT: Steelcase!Stow & Da- 
vis Showroom, Innova, Houston 
ARCHITECT; Janita Lo & Asso- 
ciates. Inc., Houston (Janita Lo, 
senior project designer; Bob 
Kester, project manager; Rob 
Mason, Project architect: Lisa 
Piwanka, project designer) 
CLIENT: Steelcase, Inc 
CONTRACTOR: Parmers Con- 
struction, Inc. 


SOURCES: 

Stonework: National Terrazzo. Tile 
& Marble, inc, Millwork: McCoy 
Inc, Glass storefront and doors: 
Triad Glass & Mirror; Etched glass 
and mirrors: Deco Glass, Drywall. 
acoustical, and vinyl-wallcovering 
installation, and painting: Pariex 
interior Construction, Cloud an: 
John Kart, Decorative ceiling tile: 
Above View, Inc, Carpet: Shaw 
indus. Silk wallcovering: Rowen, 
Paint: Benjamin Moore. Devoe: 
Plastic laminate: Wilsonart, 
Decorative lighting: Atelier 
international, Recessed and track 
lighting: Lighsolier, Specialty 
lighting: Elfiptipar 
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A FURNITURE GALLERY 
UNDER THE CLOUDS 


By Ray Don Tilley 


hen Steelcase, Inc., ac- 

quired Stow & Davis 

in May 1985, it also 
acquired a problem: How could it 
incorporate Stow & Davis’ siz- 
able line of highly detailed tradi- 
tional furniture into the high-tech 
aura of its Innova showroom? 

The answer was an entirely 
new space—an airy 4,700-square- 
foot expansion, designed by Jan- 
ita Lo & Associates, Inc. De- 
tached from the main showroom 
by a public coridor, the addition 
was connected visually by an un- 
obtrusive black-marble floor grid. 
A dramatic executive group sits 
agains! a massive mahogany-ve- 
neer column beneath a shallow 
trompe loeit vault which empha- 
sizes the axial arrangement of the 
display spaces. The painted vault 
also rescues this windowless vol- 
ume from warehouse dreariness, 
and marks the fabric and wood 
selection area. Along the cross 
axis, ebony-framed etched-glass 
doors enclose complete office 
suites that can be opened for dis- 
play. On either side of the suites, 
systems components feature rich 
woods and formal simplicity. 

Careful attention to materials 
was critical, says Senior Project 
Designer Janita Lo. “The concept 
was to create a museum-like en- 
vironment,” she says, “We used 
many common threads” from the 
original showroom—the granite 
floor, subtle gray carpet, ebony, 
and smooth ceiling—adding 
marble accent flooring, mahog- 
any, and white silk wallcovering 
to harmonize the urbane Stow & 
Davis line with the Steelcase 
showroom next door. 

The addition establishes its 
own conservalive feel without 
losing touch with its energetic 
predecessor. w 
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Axonometric, ABOVE LEFT, shows 
the axial organization and corner 
entry, TOP, set under a shallow 
trompe l'oeil vault that breaks open 
the confined space, OPPOSITE 
Within the exhibition setting, suites 
offer realistic display, LEFT, and a 
reserved background for other 
furniture groupings, ABOVE 
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SUNARHAUSERMAN: 
ELEGANT JUMBLE 


GEHRY’S 


By Joel Warren Barna 


Photographs by Rudolph Janu and Bill Kontzias 


os Angeles superstar 
| architect Frank Gehry 
says that in designing the 
SunarHausennan showroom al 
Innova, he had to deal with “all 
variety of product and design” 
treating disparate pieces “in an 
even and neutral way.” 

His solution, he says. was to 
break down the scale of the 
6,900-square-foot showroom by 
following the strategy used in his 
1981 house for a filmmaker in 
Los Angeles and other recent 
works. This involves creating a 
separate architectural form for 
each function and scattering them 
around the site with apparent an- 
lessness. Treat objects as if they 


were “in a still life and imagine 
wandering around through them,” 
Gehry says. “You would walk 
into a space, through a space, 
back into 4 space, and as you dis- 
covered the spaces you would 
also discover product.” 

For the first major display area, 
Gehry exploded SunarHauser- 
man’s “Doublewall” panels into a 
large-scaled latlice room-within- 
a-room, Elsewhere, the com- 
pany's panels are used more con- 
ventionally to form solid, if sur- 
prisingly sculpted, enclosures. 
The drafting room, for example, 
is an invened, truncated pyramid 
with a wide oval window, while 
the conference room's curved 


| 
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wall has a large rectangular win- 
dow. Furniture by Michael 
Graves, Arata Isozaki, Neils Dif- 
frient, and others, along with the 
company’s office systems, is dis- 
played in the interstices created 
by these volumes. Throughout the 
main display area, reflecting fluo- 
rescent and track-mounted incan- 
descent lamps above Gehry’s 
wire-glass industrial ceiling pro- 
duce a cool light with a slightly 
minty cast. Objects are seldom 
dramatized by light or place- 
ment, but look like street furni- 
lure in a quiet country town. 

A kitchen, storage areas, and 
staff areas are arrayed along a pe- 
ine wall. wawan 
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PROJECT: SunarHauserman 


Showroom, Innova, Houston 


ARCHITECT: Frank O. Gehry & 


Associates, inc. (Ann Greenwald, 


project architect} 


ASSOCIATED ARCHITECT: 


Brooks/Collier, Inc., 


Houston, 


CLIENT: SunarHauserman 


CONTRACTOR: McGinnis 


Construction 
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Furniture as black magic: the 
Haworth showroom entry 


GENSLER’S HOUSTON 
HAWORTH SHOWROOM 


By Joel Warren Barna 


he project team at Gens- 
| ler and Associates/Archi- 

tects,Houston, recognized 
that the 10,000-square-foot Ha- 
worth showroom at Innova would 
be seen not by the office workers 
or even by the managers—the us- 
ers of Haworth office systems and 
furnishings. Instead, the team 
members knew, visitors would 


Photography by Nick Merrick, Hedrich-Blessing 


tend to be other architects and de- 
signers—people to whom an im- 
pression of elegance, high quality, 
and visual clarity would be much 
more important, at least initially, 
than images of functionality and 
value relative to cost. 

At the showroom’s entry, the 
team created a hard-edged, dra- 
matic space. Chairs draped in 


heavy-folded black leather and 
darkly gleaming furniture stand 
on a glittering black stone floor. 
They are backlit by the glow of 
quariz-halogen lamps reflecting 
off limestone-clad walls. The set- 
ting treats furniture not just as art, 
but as black magic—arcane arti- 
facts whose proper use is known 
only to the initiated. 


Beyond the entry the space 
flows into the working show- 
nom; here, subdued materials in 
juiet hues set off the Haworth of- 
Dee systems and furnishings. 
Painted accent walls and accent 

wpet tiles allow the showroom 
lo be updated with minimal effort 
unl expense. The conference 
room, kitchen, and staff areas are 

rouped around the perimeter of 
ihe showroom space and provide 

transition from the main show- 
oom area back to the rigorous 
ay gallery. aan 


PROJECT: Haworth, Inc., Hous- 
n Showroom at Innova 
ARCHITECT: Gensler and Asso- 
ates/Architects, Houston (Bud 
Luther, project principal; Thomas 
Giannini, project manager; Linda 
lradewell, interior designer) 
CLIENT: Haworth, Inc. 
CONTRACTOR: Skyline Con- 
truction 
CONSULTANTS: LA, Naman + 
\ssociates, Inc. (architectural 
fivétting) 


OURCES: 
Carpet: Milliken carpet tiles, Wall 
coverings: Jack Lenor Larsen: Fabric 
iling; Joel Berman, Lighting 
lixtures: Forms and Services, Inc.; 
Limestone: Providence Marble 
Corp; Furnishings: Haworth 
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Haworth Showroom: plan 


me 
Willie: 


Haworth Showroom: the working display area employs muted colors and softer finishes 
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AT&T’S DALLAS 
TECHNO-PALACE 


Photography by Blackmon-Winters 


By Joel Warren Barna 
hat was once a 15,000- 
square-foot AT&T 


Y showroom in Dallas`s 


Infomart has been transformed 
into the 35,000-square-foot AT&T 
Customer Technology Center, the 
company’s premiere national 
showcase for voice, data, and net- 
work products and services. 

In addition to staff offices for 
33, the Customer Technology Cen- 
ter has three main functional 
zones; the showroom, which is 
dominated by a central drum- 
shaped theater used for group 
presentations; the more office-like 
“executive briefing center,” for 
personalized conferences with po- 
tential buyers; and a “communica- 
tions planning center,” for training 
personnel from companies that 
have purchased AT&T equipment. 

According to James Sailor of 
RTKL Associates Inc., chief de- 
signer on the project, “The AT&T 
Customer Technology Center pre- 
sented us with a situation and a 
hudget where we could do some 
very intensive things.” The domi- 
nant idea, Sailor says, “was to use 
simple materials in surprising 
ways, which give you a different 
way of looking at the products.” 

Surprises start with the riparian 
curves of the sand-blasted glass 
wall at the front of the showroom, 
as well as the three stecl-rihbed 
glass entry doors opening deli- 
cately on their central pivots (extra 
steel reinforcing had to be in- 
stalled to undergird the assembly). 

Throughout the project, 
glimpsed from corridors and tran- 
sition points are metaphors of 
luxurious air and sea travel: port- 
hole-shaped mirrors and windows, 
doors that open to reveal 
restrooms where acrospace stain- 
less steel meets Lusitania-lustrous 
wood paneling. 


It 


Inside the showroom, between 
a custom-made ceiling of gridded 
slab aluminum and an industrial- 
grade wood floor (required for 
expected high traffic but also 


Displays for AT&T products are built into the showroom theater's exterior. 


visually complex), is a dramati- 
cally lit, exotic landscape of one- 
of-a-kind objects showcasing 
AT&T equipment and services. A 
games kiosk, topped by a stain- 
less-steel pyramid, scintillating 
ranks of video displays, two 
crisply detailed triangular alumi- 
num-and-glass reception desks, 
terrazzo columns with crushed 
glass embedded in them, and a 
theater drum with curved perfo- 


rated-metal panels—all these al- 
lude to arrival not in a lowly 
showroom but in a forbidden city 
of exquisite industrial treasures, a 
techno-palace. “We wanted to cre- 
ate a ‘technical’ space that wasn't 
intimidating,” says Sailor. 

The executive briefing center is 
reached from the showroom 
through a forced-perspective corri- 
dor, with another sinuous wall, 
this time of cherry paneling, mak- 


LEFT AT&T Customer Technology 
t enter, plan 


ing a cross axis. Here, gridded 
\ranslucent walls wed office-like 
deuuls to arts-and-crafis serenity. 
l'he communications planning 
enter, with its no-nonsense, cor- 
porile atmosphere, has a separate 
niraince and lobby dominated by a 
Hant Roy Lichtenstein mural, two 
lassrooms, four “huddle rooms,” a 
(water, a teleconference center, 
ind a hospitality suite with yet an- 
other entrance. 
‘We had a large space with a lot 
i! different functions that had to be 
parate but connected at the same 
lime,” says Sailor. “We tried to al- 
low the geometry to set up the se- 
uence of the spaces—that and the 
textures of the materials. It was a 
chance to use simple things, but 
with a twist.” 
— m 


PROJECT: AT&T Customer 
technology Center 

ARCHITECT: RTKL Associates, 
Inc, (Project Team: David J. Brot- 
man, principal-in-charge; Lance 
K. Josal, project manager; James 
Sailor, project designer; David 
Cassidy, construction 
administrator) 

CLIENT: AT&T Real Estate, 
Dallas 

CONTRACTOR: James D 
fecarelli Co., Irving 
CONSULTANTS: PH.H /Neville 
Lewis Associates, Inc.; Adams 
Shadrick Davis (MEP): Joiner- 
Rose Group (acoustical); Kimball 
\udio-Visnal, Inc. (audio-visual); 
Oberlander Associates (project 
management); Michael E. Thomas 
and Assoctates Plus (art} 
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SOURCES: 

Metal sign: Trinity Brass & Copper 
Co.{fabrication), Roland Edwards 
Sign Co. (graphics), Cold-cathode 
lighting: Walker Engineering, Sus- 
pended glass-disk lighting: Trinity 
Brass & Copper Co. and Livingston 
Glass Corp. (fabrication), Fabric 
wall system: Fabri-Track; Wood 
floors: Worthwood Strip Block, Ore- 
gon Lumber Co.; Curved glass: Liv- 
ingston Glass Corp. (fabrication). 
Metal Ceilings, wall panels, and 
desks: Trinity Brass & Copper Co 
(fabrication); Wood paneling, grid- 
walls, and conference room tables: 
Whitson Industries (fabrication) 
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In the executive briefing center. the gridded translucent walls wed office-like details to an arts-and-crafts serenity. 
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PALAZZO TO PLUG-IN: 
OFFICES ARE EVOLVING 


By Joel Warren Barna 


Can the “virtual 
office” save the 
American economy 
from stagnant 
white-collar 
productivity? 
Researchers say it’s 
the critical question 
for the next decade. 
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T&T, the telecommunications giant, 
A has been running a series of television 

advertisements that precisely catch the 
sense of alarm that seems poised to engulf the 
American business world. 

Media critic Barbara Lippert calls them 
“slice-of-death” ads. In one called “Banquet,” 
she writes, the boss excoriates a hapless man- 
ager named Murphy, who ordered the wrong 
computers, in front of colleagues and spouses 
during a black-tie dinner. “Manufacturing can’t 
hook up with sales.... Brilliant, Murphy,” the 
boss says. In another, a middle-aged department 
manager writhes, obviously contemplating the 
demise of his own career, while a younger col- 
league tells him off for “blowing his budget on 
stand-alone” computers. 

Why the sudden corporate angst dramatized 
in these ads? Because American management 
now finds itself in a much more competitive 
world. Not only are foreigners grabbing market 
share, but the 1980s frenzy of mergers and 
buyouts means that anybody—especially 
middle managers—could be job hunting with- 
out warning. Business is tougher than ever. 

And, as if that weren't enough, there is a pro- 
ductivity crisis. After World War II, white-collar 
office work—mostly in “service industries” — 
edged out manufacturing to become the largest 
sector of the American economy. The problem 
for American management is that office-work 
productivity has been essentially stagnant dur- 
ing that period, 

Steven Parshall, vice president and director 
of research at CRSS Houston's Officing Labo- 
ratory, says “We're really facing a national cri- 
sis of productivity in the global market.” 

Michael Tatum of the HOK interiors group, 
Dallas, which has designed major corporate of- 
fices, says, “You can’t expect much from an 
economy when its largest segment is stagnant.” 


THE AUTOMATED OFFICE: 
A SHORT CIRCUIT? 

As recently as 1983, in Planning the Elec- 
tronic Office, authors Elaine and Aaron Cohen 


asserted that office productivity changed little 
up to the last decade because an “ever-growing 
employment pool allowed corporations and 
government agencies to avoid major equipment 
expenditures... Rather than tie their monies 
into office mechanization and, later, automa- 
tion, whenever expansion occurred they simply 
hired more people.... Inefficiencies became 
rampant.” 

The Cohens went on to suggest that in- 
creased automation of the work process in 
white-collar industries would solve the produc- 
tivity problem. “The electronic technologies 
promise to alleviate...difficulties and, at the 
same time, to create a professional and content 
labor force by factoring out the routine and un- 
interesting,” they wrote. “Techniques to effect 
this changeover depend, in part, on industrial 
engineering methods that for nearly a century 
have been basic to factories.” 

In fact, even though hundreds of millions of 
dollars have been spent on office automation 
equipment over the last decade, office produc- 
tivity continues to slump. 

Writes Duncan Sutherland, director of 
CRSS'’s Officing Laboratory and a nationally 
recognized thinker on the topic, “To be sure, in- 
formation technology has worked wonders in 
certain situations, For example, enormous pro- 
ductivity gains have consistently been reported 
for clerical workers who swapped out their 
typewriters for word processors.” Results have 
also exceeded expectations “where information 
technology has been targeted at clearly defined 
goals” such as reducing in head count, accord- 
ing to Sutherland. 

But, Sutherland says, productivity—work 
produced relative to cost—has actually been 
declining among white-collar workers since the 
office-automation boom. 

Says HOK’s Tatum, “We've tried the tech- 
nology pill, and it turned out to be a placebo.” 

CRSS'’s Steven Parshall says, “Trying to in- 
crease an organization's productivity by 
squeezing increments of improvement from in- 
dividuals won't work. In fact, the whole idea of 
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measuring productivity as if the office were a 
factory is a mistake. Only when businesses de- 
velop a new metaphor for office work will the 
quantum leaps in productivity that are needed 
going to happen.” 

Getting there, however, may take undoing a 
century-old a tradition. 


100 YEARS OF 
OFFICE WORK AND DESIGN 

In the 19th century, businesses were rela- 
tively small and office workers were relatively 
rare by today’s standards. The workers had 
daily contact with business owners and enjoyed 
a higher social status than factory workers. 
Their position was analogous to that of crafts- 
men before the advent of mass production, 
since they had responsibility for seeing busi- 
ness transactions through from start to finish. 
After the turn of the century, however, offices 
grew larger and more deparimentalized, based 
more and more on the factory model. Workers 
were assigned to groups that performed only a 
few tasks, and “bullpen” work areas, which al- 
lowed managers to keep a sharp eye on work- 
ers, became common. 

British architect Adrian Forty, author of Ob- 
jects of Desire: Design and Society from 
Wedgewood to IBM, charts successive ¢rosions 
in the status and autonomy of office workers, 
particularly as the theory of “scientific manage- 
ment,” emphasizing time-and-motion effi- 
ciency, developed after 1900. Forty shows how 
the office desk, both as a functional object and 
a symbolic place-marker, evolved under these 
influences. 

The typical clerk's desk of the 19th century, 
like that used by the boss, had a high back and 
perhaps a roll top, along with numerous pi- 
geonholes and drawers in a pedestal base. 
“Such a desk represented a small private 
domain...{encapsulating] the responsibility, 
trust, and status given to some clerks” in an era 
when office workers could still control the pace 
and content of their work, Forty writes. “To the 
supporters of scientific management, the desk 
had great significance as the main piece of 
equipment used by the clerical worker, and it 
was the first item to be redesigned in the inter- 
ests of greater efficiency.” 

By the early 1910s, adherents of scientific 
management began designing flat-topped desks 
with legs instead of pedestals and only a few 
shallow drawers. The design was praised be- 
cause it made the work surface open to inspec- 
tion, so that “any tendency to defer until tomor- 
row what can be done today is nipped in the 
bud,” and because workers could not misplace 


documents if they had no storage drawers. At 
the same time, rigid systems of standardization 
were developed to control each task and how it 
was performed, and the use of messengers or 
conveyors to move files to and from central 
storage further decreased the worker's control 
over work flow. 

“The clerk now worked to a tempo imposed 
by management at a desk that had been de- 
signed and organized to prevent its being used 
in any way as a private space,” Forty concluded. 
“The change in desk design in America during 
the 1910s reflected, and was to some extent re- 
sponsible for, the change in the status of the 
clerk from craftsman to proletarian—the em- 
ployer was buying not only his or her time, but 
also the right to supervise every movement.” 

The industrial appearance of typewriters, 
telephones, adding machines, and other office 
equipment used by non-management personnel 
during this period—particularly when con- 
trasted with the more “domestic” finishes and 
materials used in office equipment for manag- 
ers—also showed a deliberate connection be- 
tween office and factory. 


THE HUMAN-RELATIONS STYLE 

Another school of office management, re- 
flected in workplace and office-equipment de- 
sign, displaced the “scientific” style after World 
War II. 

Most writers trace this school back to a series 
of experiments undertaken in 1927 by research- 
ers from the Harvard Fatigue Laboratory, work- 
ing with six women who were assembling tele- 
graph relays at the Hawthorne Works of the 
Western Electric Company. The researchers ex- 
perimented with breaks, schedules, and lighting, 
and found that output rose with each new ex- 
periment. Eventually they reintroduced the 
original working schedule, and found to their 
puzzlement that productivity rose again, higher 
than at any other time. The researchers con- 
cluded that workers responded with increased 
productivity not to working conditions per se, 
but to being allowed to change those conditions, 
and to the perception that management was act- 
ing responsively to their needs. These conclu- 
sions formed the basis of the “human relations” 
school, which became widespread in the 1950s, 
and dominates the business world today. 

Forty argues that this style of management, 
and the more democratic, less factory-like of- 
fice environment it fostered, would not have 
caught on except that post-war unemployment 
was low, and the country’s growing service in- 
dustries had to either lure workers with higher 
pay (they did not: factory work paid more on 
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HMBH Architects, Dallas designed a 
the headquarters of the GTE 
corporation telephone-operations 
division, LEFT: Work stations utilize 
modular systems furniture. RIGHT 
and BELOW: Public spaces are 
pleasant. BOTTOM: The design 
takes advantages of a park-like 
Setting 


average than office work) or make the office 
seem like a cleaner, more interesting, more re- 
laxed place. 

Many plans for the office developed. These 
included the informality (still tied to work flow) 
advocated by proponents of the Burolandschaft 
movement, in which workers and manager, 
were arranged like objects in a rural landscape, 
as well as the relatively more hierarchical 
“modified-open” plan, which mixed closed of- 
fices with open areas. Companies with different 
structures and corporate cultures could choose 
from a range of options. 

To support such arrangements, materials such 
as panel-mounted office-systems furniture were 
developed. These permitted companies to rein- 
troduce visual and sometimes aural privacy to 
the office while taking advantage of tax laws 
favoring movable equipment over stationary 
building assets. It enabled them also to integrate 
new generations of computers and the wiring 
and lighting they demanded, as well as to pro- 
ject a sophisticated, progressive atmosphere. 

A good example of the state of the art for the 
style is the headquarters for the GTE telephone 
operations group in Irving, programmed and 
designed by HMBH Architects, Dallas. 

The concrete-and-glass office building, com- 
prising 195,000 square feet in a campus once 
owned by Braniff Airlines, is not lavish. But it 
has pleasant public spaces and good views of 
park-like grounds around a central lake. The in- 
leriors, using modular systems furniture and a 
floor raised to allow easy access to cables, are 
flexible enough to permit constant reorganiza- 
tion—the architects estimate that an average 
worker changes offices every six months. Fil- 
tered daylight throughout the open-planned 
spaces and lighting levels lower than those 
found in most offices fit the computer-intensive 
work style, And a 14-member committee, repre- 
senting all the user groups in the facility, helped 
select and test the furnishings and finishes for 
six weeks before they were installed. Says Don 


Texas Architect July 


August 1988 


Collier of HMBH. chief designer of the project, 
“The way GTE staffed it made for a textbook 
example of how to do a headquarters project— 
it was trouble-free.” 


THE OFFICE REDIVIVUS 

Others suggest that the enlightened “human- 
relations” approach exemplified by HMBH’s 
work for GTE will not be enough to affect pro- 
ductivity significantly. 

Michael Tatum of HOK says that architects 
and corporations “have the technical tools they 
need” for good office design. “We don’t need 
massive changes in hardware. We need massive 
changes in attitudes. Some clients are seeing 
the connection between worker satisfaction and 
productivity, but too many are still concerned 
only with build-out and furnishing costs. Until 
that changes, and until designers and architects 
are willing to really listen to people's needs, in- 
stead of designing what they think people need, 
we're going to have the same problems. Most 
design-oriented firms have little genuine empa- 
thy for the business client—they’re too style 
driven. That has to change.” 

Duncan Sutherland and Steven Parshall of 
CRSS suggest that it will take a total rethinking 
of the nature of office work before companies 
can organize to produce (and architects can de- 
sign to support) real productivity gains. He and 
his colleagues propose a radical extension of 
the human-relations style that may potentially 
do away with centralized office buildings, stan- 
dardized work schedules, and other things that 
make up the matrix of today’s corporate life. 
Officing: Bringing Amenity and Intelligence to 
Knowledge Work, a bilingual book recently 
published jointly by CRSS and Matsushita 
Electric Works of Japan, examines these issues. 

The key resource of companies is informa- 
tion—or, more properly, knowledge, informa- 
tion connected into useful patterns by people— 
the authors argue. The industrial model sug- 
gests that reports and graphs, even computer 
files, the means for storing and transmitting in- 
formation, can be used to measure the produc- 
tive use of knowledge. But such a model de- 
monstrably doesn’t work, Sutherland and 
Parshall assert: tangible products are merely 
“symbol buckets” for the real work going on, 
and thus can't be used for reliable measure- 
ment. Until we see office work differently, they 
say, productivity can't be improved. 

“People and the knowledge they use to guide 
their decisions are the chief assets of business,” 
says Parshall. “It follows from this that the mis- 
sion of business is to support the effort and 
creativity of its people. To do this, the whole 
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idea of offices and working hours and every- 
thing we take for granted has to be rethought, 
because so much of it actually stands in the way 
of the open communication that is needed to 
improve productivity.” 

The office of the future that will support 
knowledge work, Parshall says, may not be con- 
tained in an office building. Instead, it may be a 
“virtual office”"—consisting of the ability to 
plug in to the communications and processing 
equipment of the company while at home or 
while traveling, wherever the worker is. 

Historians say the first modem office build- 
ing was the Uffizi, the 16th-century Medici 
palazzo that melded the ducal administration 
into a symbol of civic authority; this compelling 
artifact may dematerialize, becoming something 
like the plug-in service nexus predicted by the 
visionary 1960s British architects at Archigram. 

Companies may continue to build specialized 
facilities for training, meetings, and other func- 
tions that bolster group cohesiveness and loy- 
alty. Certainly, as a means of supporting the in- 
dividuality and thus the productivity of workers, 
the line between home and office will be 
blurred, so that shared office facilities will in- 
clude places where workers can “recharge,” and 
homes will include more space for work. 

This vision of the future, with its not-quite- 
within-reach utopianism, provides the way out 
that American business is eager to find, judging 
by today’s slice-of-death advertising. At the 
same time, it suggests a return to the life en- 
joyed by craftspeople in preindustrial society, 
with workers controlling the type and flow of 
work as well as their working environment. 

But utopian visions have a way of biting their 
inventors. Corporations still are driven by the 
need to maximize profits, and all the talk of in- 
creasing worker self-actualization is based on 
corporate needs, not altruism. So consider this 
alternative: some companies could become like 
those predicted by CRSS researchers, but oth- 
ers, under stress, could use the move to flexible 
working hours and “homework” not to free 
workers but to extend corporate discipline. To 
extrapolate from Adrian Forty’s view of early- 
20th-century offices, the home could become 
yet another place organized by management in 
ways that infringe on its privacy, with the em- 
ployer buying not just part of the worker's day 
but all of it, demanding the right to regulate all 
the worker's activities. 

The challenge to American business lies in 
making the individuality of workers a driving 
force that matches economic competition in 
importance. w 


41 


FRACTURED PLANES OF LIGHT 
SHAPE A SINGULAR AUSTIN OFFICE 


By Joel Warren Barna 


ustin architect James 
Mayeux has created a 
one-of-a-kind work space 


for the two-year-old, six-member 
advertising and design firm Whit- 
tington, Meis & Narro, The office 
occupies 1,200 square feet of 
lease space down the hall from 
the architect's own office in a 
warchouse building that Mayeux 
bought with partners and rehabili- 
tated in 1985, 


Photography by Carel Cohen Burton 


Mayeux punched bright, grid- 
ded openings into the brown 
brick wails of the 70-year-old 
warchouse and added aggres- 
sively visible pyramidal skylights 
(these led architects at Black At- 
kinson & Vernooy, who work 
across the street, to dub the proj- 
ect “One Dorito Center"), May- 
eux inserted a second floor into 
the building shell, bisecting the 
large windows to the rear of the 


ABOVE: Axonometric shows office areas: |-reception, 2-business office, 3- 


conference, 4-darkroom, 5-production studio, 6-new clerestory, 7-reof monitor, 8- 
new window, 9-business hallway, BELOW, plan 
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building, and added a hallway 
that climbs and angles from one 
comer of the north side to the 
center of the south wall, splitting 
the second-floor spaces in two. 
The partners ai Whittington, 
Meis & Narro chose Mayeux’s 
building for its central location, 
they say, and because it would 
amplify the more personalized, 
less corporate identity they 
wanted to project. According to 


Section at (A) 


Mayeux, the program required a 
“relaxing, creative atmosphere, 
with ‘anti-cubicle, barrier-free’ 
space so that collaboration and 
brainstorming could occur freely 
in any part.” All employees 
needed discrete work areas, but 
wanted to be able to see each 
other and visitors. 

Mayeux, responding to these 
demands and working with the 
spaces formed by the building 
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Section at (B) 
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RIGHT Rear elevation shows 

A viwhts that bring light to interior 
work areas. BELOW: The production 
urea has vinyl floors to make cleanup 
rauer, as well as the office's best day- 
lighting. The window at baseboard 
level is shared with the space below, 
resulting from the way the architect 
inserted second-floor work space into 
the warehouse shell. 


layout, created a space that, de- 
pending on one’s attitude, is either 
a necessary antidote to the spuri- 
ous universality of high-tech of- 
lice space, or slightly unnerving, 
or both. 

The suite is divided by an en- 
try/reception area into a business 
zone and a production zone. The 
business offices have gypsum- 
board partitions. They are car- 
peted, as is the reception area. The 
production area has vinyl tile 
floors and several windows, in- 
cluding one at baseboard level. It 


is separated from the reception 
area by a curved gypsum-board 
colonnade. 

But Mayeux has given this 
simple diagram a unique quality. 
Not only is there almost no enclo- 
sure in the office space—the pho- 
tographic darkroom and three 
closets are the only “rooms’”—but 
the emphasis on openness seems 
to have eroded the building every- 
where one looks. Structural ele- 
ments, oddly, seem both sus- 
pended and weightless. Comers 
are resolutely indeterminate. 
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Walls, beams, roof-planes, and air- 
conditioning ducts approach each 
other, then angle away as if they 
had different places to go. Light 
spills in from the sides, from 
above, even from below, as if mak- 
ing up new rules. 

“I wanted the feeling of light 
leaking in and space leaking out,” 
says Mayeux, adding, “The per- 
ception was that psychologically 
unbounded space and natural light 
would serve the clients’ desire that 
their work space be a natural ex- 
pression of themselves.” 


TOP: Visitors in the reception area 
can see and he seen hy those working 
in the production area. CENTER: 
The reception area is shaped by a 
segmental colonnade. ABOVE: Light 
leaks into every space, seeming to 
follow its own rules. 


Mayeux's space is not for ev- 
eryone, but it wasn’t meant to be. 
lts chief virtue is that as a solution 
it is solely architectural, an idio- 
syncratic reference point in a ho- 
mogenizing world. w 


PROJECT: Offices for Whitting- 
ton, Meis & Narro 
ARCHITECT: James Mayetx, 
Architect, AIA 

CLIENT: Whittington, Meis & 
Narro 

CONSTRUCTION MANAGER: 
James Mayeux 
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BOOKS 


Kohn Pedersen Fox: 
Buildings and Projects 1976-1986 

Edited by Sonia R. Chao and Trevor 
Abramason; Introduction by Paul 
Goldberger 

Rizzoli International Publications, Inc.; 
1987; 352 pp., over 400 illus., 200 in 
color; HC $45.00, PB $29.95 


ohn Pedersen Fox has existed 
|. as a firm for barely 10 years, 

yet bas produced a remarkable 
number of significant buildings. Al- 
though KPF emerged seemingly full- 
grown from roots in the John Carl War- 
neke office, it would be unreasonable to 
expect an in-depth critical study so soon. 
This new monograph, with an introduc- 
tion by Paul Goldberger of The New York 
Times, is straightforwardly a presentation 
of built and unbuilt work to date. 

KPF`s singular distinction, according 
to Goldberger, is that the firm is doing 
“commercial” projects but is driven by 
“aesthetic innovation.” Goldberger com- 
pares the firm to that of Philip Johnson in 
the 1970s for reestablishing “the connec- 
tion between aesthetic innovation and the 
commercial mainstream,” that had been 
lost in the '50s and ‘60s, KPF, Gold- 
berger says, ranks with the few firms 
“that produce commercial work of con- 
sistent seriousness of intention.” 

The historicism of KPF begins not with 
a Stylistic preconception, or even a build- 
ing program, but with the context of a 
project's built surroundings. Until 1982, 
the firm's design philosophy of contextu- 
alism used a collage technique to com- 
bine forms, materials, and even styles, 
which tied a building to its given site. 
The collision/juxtaposition of glass cur- 
tain wall with sculpted masonry one com- 
monly encountered in the firm’s work has 
given way in recent projects to more clas- 
sically composed and stylistically unified 
buildings—towers composed like classi- 
cal columns, as proposed by Louis Sulli- 
van. 

Both design approaches, however, are 
intended to reach the same goal of estab- 
lishing continuity with the surrounding 
urban context. As noted in the 1985 
RIBA catalog to the London exhibition of 
KPF work, “the values underlying this 


+ 


Reviewed by Gerald Moorhead 


approach are those of traditional Euro- 
pean urbanism, where a strong wall of 
buildings along a street or square helps to 
shape a public life.” 

This urbanistic concept—making a 
public place with pedestrian activity—is 
also applied to suburban buildings. Inte- 
rior volumes and spaces in such projects 
are composed into arcades and atriums, 
reflecting a concern for human contact 


Kohn Pederson Fox’s 
approach recalls traditional 
European urbanism—a 
strong wall of buildings 
along a street or square 
reinforces public life. 


and interaction. The complexity of con- 
textual responses, external and internal, 
goes beyond simply responding to stim- 
uli: the facades and interiors are intended 
to enhance their environments. 

In spite of the diverse contexts where 
KPF’s work has been built and the per- 
sonal input of three design partners and 
several other senior designers, some for- 
mal and stylistic traits recur: 

* The KPF window, a three-part com- 
position with a large central pane set 
flush to the building skin and narrow side 
lights recessed back to the interior wall 
surface. This is reminiscent of the shal- 
low bay windows Charles Rennie Mack- 
intosh set into the thick south walls of the 
Glasgow School of Art. 

* A masonry skin with combinations of 
small punched openings and vertical slot 
openings, composed into woven pattems 
that frequently play ambiguously with 
tower scale and shaft proportions. 

e Classical 1920s/30s three-pan tower 


composition, which relates to the build- 
ing at several scales: pedestrian (base), 

street wall (base and shaft), and skyline 
(capital). 

¢ Ground-level planning that empha- 
sizes pedestrian activity and brings it into 
the building in major lobby spaces and 
through the building in gallerias or 
Larkin Building-like atriums. 

There are a number of flaws in the 
monograph's overall character, however. 
The photographs, especially those in 
black and white, are of uneven character. 
The texts describing the selected works 
are stilted and jargon-loaded, no match 
for the corresponding texts in the 1985 

RIBA catalogue. While interesting in 
bringing oul some of KPF’s conceptual 
concems and motivations, the interview 
format does not clarify the office struc- 
ture and working relationships of the 
partners. Finally, the “Comprehensive 
List of Works” section is often unclear as 
to whether projects were built. 

Drawings, on the other hand, are beau- 
tifully printed and include site plans, ele- 
vations, and enough level plans to de- 
scribe the projects fully. 

In The Tall Building Artistically Recon- 
sidered, Ada Louise Huxtable writes that 
“the question of how to design the tall 
building has never really been resolved; it 
continues to plague, disconcert, and con- 
found theorists and practitioners alike.” 
While in some respects the work of Kohn 
Pedersen Fox returns to Beaux Arts ideals 
as a conceptual springboard, the flexibil- 
ity of their contextual design philosophy 
has produced a number of buildings that 
should endure as influential examples of 
how to do a tall building at the same time 
that they illuminate the history of archi- 
tecture in our era. w 


Contributing editor Geraid Moorhead is 
principal of Gerald Moorhead, Architect, 
Houston. 
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WEEKEND CHARETTE LAUNCHES 
PLANNING FOR “ARTISTS ` SQUARE” 


A CAL- SHAKE | W" construction substantially 
underway on the Meyerson Sym- 
ROO Ë WO N T phony Center in the Dallas Arts District, 
city officials and civic leaders have 
turned their attention to property immedi- 
ately adjacent to the new concert hall, 
The five-acre site, known as the “Borden 
TO HAUNT YOU. 


Tract,” currently accommodates a tempo- 
rary Arts District theater, designed by 
A.R. Architects + Planners. Dallas, for 

| the Dallas Theater Center. Eventually, the 
site will have a permanent Theater Center 
building, in addition to new opera and 
ballet halls. In the meantime, plans are 

| being formulated for an interim use of the 
site as an “Artists’ Square.” 

In May, the City of Dallas and several 
Arts District groups sponsored a two-day 
workshop to initiate planning efforts for 
the project. The design team, consisting 
| of Stuart Dawson of Sasaki Associates 
and four visual and performing artists 
from Dallas, discussed with workshop 
participants the need for a major public 
space in the city to accommodate arts ac- 
tivities permanently. Interestingly. as 
much emphasis was placed on the proper 
programming of these activities as on the 
actual form of the park. Participants 
agreed unanimously, however, on what 
Artists’ Square should not become: spe- 
cifically. Dallas City Hall Plaza, which 
despite its virtues is an uncomfortable 
You can count on roofs made weather conditions. Fireproof and awkward civic space. 
by Cal-Shake. We know you Cal-Shake is Class “A" fire | The design team’s task now is to trans- 
want to keep a project from rated and lightweight, making late the considerable wealth of ideas pre- 
coming back across your desk, il ideal for your remodeling | sented during the event into a design that 
so we produce Cal-Shake to project. Cal-Shake is guaran- | will be reviewed at a second workshop 
meet your highest quality teed to brighten your spirits. 
expectations 


later this summer, Artists’ Square is 
Specify Cal-Shake on all of scheduled to be in place by July 1989, in 
Cal-Shake is made to with- your projects, and may you time for the opening of the Symphony 
stand the most severe Texas forever rest in peace. Hall. The project promises to be a vivid 
and exciting addition to the Arts District, 
bul its presence raises an important ques- 
tion: if it is successful as a public square 
for Dallas artists, how will it be displaced 


Pate = by the completion of permanent facilities 
FIRE for theater, opera, and ballet? 


(21 4) 270-7763 — Willis Winters 
(800) 826-0072 Willis Winters, a frequent contributor to 
| Texas Architect, is an associate with F&S 
P.O. Box 2048, Invindale, CA 91706 Partners, Inc., Dallas. 
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STUDENTS DESIGN AND BUILD 
INTERNATIONAL FESTIVAL GATEWAYS 


s part of the Houston International 
Festival’s expanded education pro- 
ram, students from Rice University, the 
| ‘niversity of Houston, and Prairie View 
ARM University designed and built gate- 
ways for the Apr. 7-17 celebration. The 
Houston Post and Tenneco sponsored the 
program, which created visual focal 
for Festival activities at Sam 
Houston Park, International Plaza, and 
Tranquility Park. 
Ihe students participated in an in- 
house review process to arrive at a gate- 
vay scheme for each location. Organizers 


point 


provided only minimal guidelines, ensur- 
ing only public safety and site enhance- 
meni, to allow the students freedom in 


designing the gateways. 

Prurie View A&M students designed 
puteways for the two entrances to Inter- 
national Plaza, one a “gable scheme” us- 
ing basic house framing with exposed 
structure and the other a “box-truss 

cheme” designed as a latticed garden 


Photographs this page by Rick Gardner 


Gateways by students from Rice, 


wall to lead visitors in from the street or 
to act as a meeting point. 

The UH gateway was a visual state- 
ment condemning the destruction of the 
city’s historic fabric, illustrated by a styl- 
ized crane and scaffolding whose wreck- 
ing ball was implanted in a recreated fa- 
cade modeled after the recently demol- 
ished Warren's Inn on Market Square. 
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ABOVE, Prairie View A&M, BELOW LEFT, and UH. BELOW RIGHT 


Of their symbolic scheme, Rice's de- 
signers said, “The scaffolding structures 
the relationship between objects within 
the scaffolding and those objects beyond. 
The objects which inhabit the scaffolding 
are a gate house, its attendant gatekeeper 
and the representation of roof and sky.” 


— RDT 


The Overwhelming Choice 
In Floor Underlayments. 


We've poured our underlayments in apartments, condominiums, 
office complexes, single-family homes and shopping malls. More 
than 600 million square feet of Gyp-Crete” and Gyp-Crete 2000” 
have been installed nationwide. For new construction or % 
renovation, they're the overwhelming choice in floor 
underlayments. 


Here's why: 
° = qupa ana Me Control 


virtually all finished floor goods 
SER A Eod oF concrete aubsicors 


* No cracks 
Pour to depths of %” to 3” 
Accepts foot traffic within 90 minutes 


~~ 


BREKKE DISTRIBUTORS WT 


P.O. Box 59465 Dallas, Texas 75229 214-484-8948 
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PRAN 0N--..— 
pany whose ex- 

istence grew from the 

need to provide cli- 

ents with the tech- 


nical knowledge of how to accomplish their 
communications needs while maintaining de- 
corum, design enthusiasm and maximum 
functionality at a level consistent with their 
available budget. 

Our background is the amalgamation of 12 
years of successful projects in design for cor- 
porate boardrooms, training facilities, market- 
ing centers and special purpose areas. We 
often work with architects on controls, _ 
acoustics, audio visual system 
design, motorized walls 
and curtains and 
user-requested 
custom 


PRAN ON 
CONTRACTING 


Sophisticated boardrooms, training facilities 
and special purpose areas throughout Texas 
have audio visual and teleconferencing sys- 
tems installed by Pran. On-time and on-bud- 
get. Our installation quality and techniques 
withstand the test of time with thousands of 
hours of dependable operation. We start with 
the highest quality components 

assembled with concern for 

detail. With custom 

manufactured 

products we 

go to the 

extreme 

to ensure 

zero 

defects. 


gadgets. Our knowledge of construction pro- 
cesses saves time and ultimately the owner's 
money. We also have a vast knowledge of 
available products and sophisticated tech- 
niques. In short, we know how to compliment 
function with form. Contact us to see if we can 
complement you in 

designing to 

your client's \ 

need. 


=» PRAN, INC 


The Communications People 
790 Rock Street 

New Braunfels, Texas 78130 
512625-2376 800 292-1165 


Custom designing and building offers the op- 
portunity to make it flawless. We know the 
best components cost more; we also know the 
cost of system failure during important pre- 
sentations. Our focus is toward longevity, 
expandability and ease of use. Because we 
can customize, clients never have to settle for 
just an off-the-shelf arrangement. What the 
client wants is what the client gets. Contact us 
to see if what your client 

wants is what 

we offer. 


PRAN, INC 


The Communications People 
790 Rock Street 

New Braunfels, Texas 78130 
512625-2376 800 292-1165 
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(CHAPTER DESIGN WINNERS SHARE 
SIMPLICITY IN MANNER, MATERIALS 


|< ight “simple,” “direct,” and “con- 
rolled” projects were winners 
wong 96 entries in the Dallas Chapter/ 
LA's annual design-awards program. 
he jurors chose one Honor Award, “for 
ork of the very best quality in all as- 
pects of design,” and seven Citation 
wards, for “commendable design intent 
i idea, although perhaps not executed to 
onsistent quality level exhibited by 
tlhe project receiving the Honor Award.” 
lo Merit Awards were chosen. 


Honor Award 
* Springbrook Townbouses, Dallas, by 
Lionel Morrison/OMNIPLAN. 


( “anton Awards 

s Allen Doctors Building, Allen, by 
Good, Haas & Fulton Architects. 

* AT&T Customer Technology Center, 
Dallas, by RTKL Associates, Inc. 

» Bachman Boathouse, Dallas, by Mul- 
len Architects. 
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s Sesler Residence, Dallas, by Cun- 
ningham Architects. 


¢ U.S. Post Office, White Rock Station, 


Dallas, by Milton Powell & Partners. 

+ Williams Residence, Wise County, by 
Frank Welch and Associates, Inc. 

e Zale Corporation Headquarters, Irv- 
ing, by Hellmuth, Obata & Kassabaum, 
Inc. 


Jurors selected only one Honor 


ssam yy wOY 


Award: Springhrook Townhouses, 
LEFT, by Lione! Morrison. 
OMNIPLAN. Two of the seven 
Citation Award winners were the 
Bachman Boathouse, BELOW 
LEFT, by Mullen Architects, and the 
White Rock Station Post Office. 
BELOW. by Milton Powell & 
Partners 


Blackmon Winters 


Jurors for the awards program were 
Lawrence Booth, FAIA, principal of 
Booth/Hansen and Associates, Ltd., Chi- 
cago; Craig Taylor, associate partner of 
Skidmore, Owings & Merrill, Houston; 
and Michael Palladino, partner in Richard 
Meier and Partners, Los Angeles. 


— RDT 


J. Benoist Photography Dallas 


Architectural Interiors, Exteriors 


& Aerials 
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ARLINGTON 


“STUDIO 411” STUDENTS PLACE IN 
New YORK WATERFRONT CONTEST 


n the recent Ideas Competition for the 

New York Waterfront, “Studio 411,” a 
UT Arlington student group, won second 
prize in a field that included 500 submis- 
sions from architects and landscape archi- 
tects worldwide. 

Sponsored by the Municipal Art Soci- 
ety of New York and funded by the Na- 
tional Endowment for the Arts, the com- 


THE ULTIMATE 
ROOF TECHNOLOGY 


Aesthetics without : Ew 
the weight 


Utilizing Gerard lightweight, fire- 
sale roof tiles, you now can specify 
the distinctive and timeless aesthetics 
of clay or concrete without the 
excessive weight or breakage Gerard 
tiles weigh only 1'% pounds per 
Square fool, yet are more durable than 
tiles weighing up to 10 times as 
much. The underlying strength ot 
Gerard tiles is rugged 26 gauge 
galvanized steel, pre-painted and 
reinforced for durability by a patented 
profile design. A deep coating of 
polymer acrylic resin bonds earthstone 
granules to the steel, and finally a 
pure acrylic averglaze is applied prior 
fo kiln curing, The process creates an 
aesthetically pleasing, weatherproot, 
non-combustible roof tile that 
outperforms the alternatives. 

Gerard tiles are available in a 
spectrum ol twelve colors including 
Six medilerranean accent shades 
designed to compliment architectural 
styles, and provide the versatility of 
making structures at one with their 
environment of setting them apart 
from the crowd. The lightweight 
durability of steel combined with the 
subtle elegance ol colored stone 
granules, provides a unique blend of 
permanence and beauty in a rooting 
system that has surpassed thorough 
testing 


petition sought to “generate ideas for the 
form, activities, and character of the four- 
mile Hudson River waterfront between 


GERARD TILE DESIGN INFORMATION: 


ADVANTAGES 
® DURABLE ® ATTRACTIVE 
è FIRE RETARDANT © STRUCTURALLY SECURE 
® PROVEN e MADE IN U.S.A 
VERSATILITY: 
@ MINIMUM PITCH 3:12 © MANSARDS 
@ RESIDENTIAL @ COMMERCIAL 


® LIGHTWEIGHT 


run 
acaruc 
OVERG\ ALE 


510w ONAMULED 


sm 
MOTETI 
MOW SIDER 


4-800-641-3002 Inside California, 


For free architectural 
1-800-841-3213 Outside California, 


design package, call 


or write to: 


Gerard Tile Ine. corpora aq Office/ Technical Services Division 


PO, Box 9459 © 955 Columbia St. Brea. CA 92622-9459 <-> 
Telephone: (714) 529-0407 fs 
ROOF TILES Sales Branch Offices <= 
IC D, Eyslastan Rapon #3859 CALIFORNIA, TEXAS and FLORIDA N 


UL Listed Cle A bwermed @R12596 
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TOP: “Urban Wharf” ; MIDDLE: “Monument to 


the Boat”: BOTTOM: “Wind Tower" 


Battery Park and 44th Street.” 

Instead of a conventional master plan, 
Studio 411 presented “a series of discrete 
interventions at the seam between land 
and water,” including “Monument to the 
Boat,” “Tidal Garden,” “Urban Wharf,” 
and “Wind Tower.” 

Professor J. P. Maruszcak led the stu- 
dent group composed of Jorge Basora, 
Bayazeed Billah, Lance Fuller, John 
Hampton, Cynthia Hart, Michael Jensen, 
Thomas Kalen, Drew Miner, Evelyn 
Montgomery, Mathew Nugent, Mark 
Robertson, Tara Scroggs, Patrick Smith, 
Amy Squires, and Steven Wilson. 


— RDT 


Texas Architect July August 1988 


J 


3882 INF 


" 


ARCHITECTURAL TOYS AUCTIONED, 
MircHett Honored AT RDA GALA 


he auction of 55 architectural toys 
netted over $25,000 for the Rice De- 
ign Alliance (RDA) at “Step Back in 
lime,” the RDA's 15th anniversary bene- | 
tit, held May 21. 
(he gala also honored outgoing Rice 
University School of Architecture Dean 
O. Jack Mitchell, FAIA. In the spirit of 
the event, Mitchell received an “O. Jack- 
in the-box,” a basswood model of the 
School of Architecture that, when 
ranked, releases a photo- 
raph of Mitchell. 

\ crowd of 450 was on 
hand to bid on the toys, de- 
ined by Houston archi- 

ts and others, with mini- 
ium bids up to $1,200. 


Harold Turner 


RDT 


ti series hy Gerald Moorhead 
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Ellis Vener 


Among the 55 architectural toys auctioned were 
“Building Blocks,” painted wood, by Taft 
Architects, TOP LEFT; “Scarekid,” painted 
museum board, wood, by Charles Moore, FATA, 
TOP RIGHT; “1978-1988: A Mindless Game— 
What Faux?” driftwood, found objects, by Bruce 
Monical, LOWER RIGHT; “Chairs in Space: The 
Game,” glass, wood, rubberized canvas, by Larry 
Bell, BOTTOM LEFT; and “Arabesque Soft 
Architecture Transformer Toy Reliquary," fabric, 
foam-core board, foam blocks, padding, notions 
pearls, by Yolita Schmidt with Gerald Moorhead. 
LOWER LEFT. The “O. Jack-in-the-box” pres 
ented to O. Jack Mitchell, FAIA, MIDDLE, was 
designed by OAD/Office for Architecture + Design 
and fabricated fram basswood, PVC, combed 
cotton, and photographs by Dallas Townsend 
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IS YOUR WORKERS’ 
COMPENSATION INSURANCE 
CARRIER PLAYING WITH 
A FULL DECK? 


If you haven’t been dealt a full hand by your 
current workers’ compensation insurance 
carrier, throw it in and let AA&C deal you a 
winning hand! 


For more information about the TSA Group 
Workers Compensation Plan’s good deal, 
please contact Jennifer Miller at: 


ASSOCIATION ADMINISTRATORS & CONSULTANTS, INC. 
TSA Group Insurance Service Organization 

19000 MacArthur Boulevard, Suite 500 

Irvine, California 92715 


©  4.800-854-0491 Toll Free 
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| SPACE STATION CONTROL CENTER 


WILL Support NASA’s New ERA 


ith a construction budget of $16 

million, the Space Station Control 
Center (SSCC) addition to the Johnson 
Space Center in Houston, currently being 
designed by HMBH Architects, Dallas, is 
a major project by any measure. But the 
building’s cost pales when compared to 
the $200 million of electronic equipment 
it will house. 

By 1994 the equipment will support 


| NASA's planned space station. “It will be 


a 24-hour-a-day operation,” says HMBH 


HMBH's Space Station Control Center, left, will 
share the exterior finish of Mission Contral, center. 


project manager Edward Sweetnam. The 
SSCC’s Operations Control Center, like 
the original Mission Control next door, 
will contain flight and operations support, 
but the “amphitheater” so familiar from 
space launches of the past will be re- 
placed by a single-level control room di- 
vided into modular console groupings in- 
stead of massive banks, and will be ob- 
served by directors and visitors from a 
more reserved mezzanine above. 

Continuous functioning of computer 
and mechanical equipment is a central 
concern in the building `s design, says 
Sweetnam. Accordingly, the building's 
main power system, supplied by Houston 
Lighting & Power, will be backed up by 
two levels of reserve power to ensure no 
loss of contact with the space station. 

The five-story, 107,000-square-foot 
SSCC adjoins the existing three-story 
Mission Control in the space-center com- 
plex called Building 30. Built using a 
steel-and-concrete composite structure, 
the SSCC will be finished with the same 
precast exposed aggregate facing panels 
used on the 1960s original. Construction 
should begin in early 1989 and end in late 
1990, followed by a three- to four-year 
NASA move in and system activation. 
The first launch of space-station compo- 
nents is scheduled for mid-1994. 


— RDT 
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One-Day Drive Fixes Nine HOMES 
tor Low-INCOME ELDERLY 


A group of 350 volunteers from the 

architecture and construction indus- 
try converged on a nine-block area of the 
South Central neighborhood on Apr. 23, 
rchabiliting the homes of elderly, low-in- 
ome residents. 

[he project, says Trammell Crow 
Company's Robert P. Walker, one of its 
coordinators, was simple but effective. 
Each of nine groups—one group each 
irom JPJ Architects, Dallas Chapter/AIA, 
Dallas-Fort Worth Retumed Peace Corps 
Volunteers, Constructors, Inc., Dal-Mac 
Construction, Milliken Co., and Medical 
City Dallas, and two groups from the 
lrammell Crow Company—worked the 
entire day to rehabilitate a house, repair- 


DISION 


CONWAY ADDRESSES THE GROWTH 
OF CRAFT IN CORPORATE INTERIORS 


rT''he corporate boardroom, long the 
elitist sanctuary of sleek, modern 
elegance or plush traditional clubbiness, 
is softening to the touch of the artist’s 
hand, a change reflected in projects by 
Kohn Pedersen Fox Conway (KPFC), 
which uses carved, inlaid, unique pieces. 

At the University of Houston and In- 
nova on Apr. 11, Patricia Conway dis- 
cussed the firm’s use of craftsmen, em- 
phasizing the distinction between the 
common craftsmanship of a well-laid 
brick wall and the artistry of a handmade 
tahle or chair. Until recently, custom ob- 
jects in commercial interiors have been 
used more as art than as practical objects. 
KPFC, in contrast, works to integrate in- 
terior materials with architecture in a 
“unification of space through craft.” 

The precedents for this Gesamtkunst- 
werk include Hoffmann, Wright, Mackin- 
tosh, Horta, and Greene and Greene, 
whose architecture, interior spaces, and 
furniture are inextricably joined. The 
American arts-and-crafts movement, em- 
bodied in Stanford White's collaboration 
with Associated Artists, inspired KPFC. 

It was in an apartment interior in New 
York for Muppets puppeteer Jim Henson 
that the firm first used unique pieces of 
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One of nine to be rehabilitated, this house is shown at the beginning, LEFT, and end, RIGHT, of Apr. 23. 


ing roofs and fences, painting, doing yard 
work, and even, in one case, completely 
reinstalling siding. In addition, landscap- 
ing was added to each house after all 
other necessary work was done. 

“(The rehabilitation] was a great im- 
pact on that one neighborhood,” says 
Walker. “Some [homeowners] were 
bedridden. A// had the need.” 


Faut Warchot 


The various houses were videotaped 
throughout the day for a 10-minute pro- 
motional tape to be presented to other 
groups. The effort, organizers hope, will 
become an annual event that will be 
adopted by other groups around the state, 
including the 17 TSA chapters. 


— RDT 


Artisans involved in work for Pandick. Inc.. were unified by architects’ general design guidelines. 


furniture—Henson’s varied collection as 
well as commissioned items—in a coor- 
dinated environment. The board room of 
Home Box Office, New York, incorpo- 
rates a custom table (built for less than a 
comparable “contract” table) by repeating 
molding profiles, patterns, and joinery 
details. In the Pandick, Inc., printing 
company’s board room in New York, a 
regular system of proportions and geo- 
metric detailing unifies KPFC-desizned 
woodwork and cabinetry with custom- 
crafted pieces of furniture. 


KPFC's designers lead the team and 
establish basic concepts, and yet crafts- 
men are allowed not merely to produce 
furniture to architects’ drawings, but to 
develop their own expressions within uni- 
fying guidelines. A current interior pro) 
ect for a 50,000-square-foot residence 
will use more than two dozen craftsmen 
for furniture, metalwork, stained glass, 
and ceramic tile. 


— GM 
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Sove Your Client 20% (min.) 
On Your Nex! Duct Spec. 


PREFABRICATED AIR DUCT 
DISTRIBUTION SYSTEM 


‘JUST FOLD IT 
AND 
SNAP IT” 


Utilizing fiberglass duct board 
and patented* sheet metal 
closure system. 


No Tape or Staples 
Required 


Listed 
*Patent # 4,183,379 


Duct-Master Co. 
2413 N. Main * Fort Worth, Texas 
(817) 624-9821 * Fax (817) 625-0920 
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“Great 
Saree " 
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ARRIS 3-D CAD Software 
for Building Design and 
Management Professionals 
10 YEARS IN USE by Architects; NOW avail- 
able on Microcomputers (PC's) 


SIMULTANEOUS PLOTTING - no last produc- 
tian time while plotting! 


AUTOMATED DRAWING ROUTINES tor archi- 
tectural production... oor plans, elevations, 
column grids 

NETWORKING or stand-alone 

TRUE 3D PERSPECTIVES with shades and 
shadows 


Call for Demo & 
Details then Compare! 


<@MICROCAD 


SYSTEMS 


250 Meadowfern, Suite 104 
Houston, Texas 77067 


(713) 873-8755 


“CAD SOLUTIONS’ a a reqeetered treckernart of Sayma Design, inc 
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IN PROGRESS 


PROJECT: The McCurdy Lodge 
ARCHITECT: Carrie Glassman Shoe- 
make; with Michael Petty Architect; 
Herern Consulting Engineers; Jaster- 
Quintanilla & Associates, Inc.; and 
Don B. Crowell Builder. 


McCurdy Lodge. view of model from southeast, TOP; east elevation. i 
| UPPER: first-floor plan, BELOW: and section looking north. BOTTOM 


ften the best architecture begins 

with an engaged client who asks an 
architect to design a structure that may al- 
ready be well-defined in the client's 
mind, if not on paper. This was the case 
with Frank Lloyd Wright's Fallingwater, 
the 1936 residence for 
Edgar Kaufmann, 
cantilevered over 
Bear Run, Pa. Kauf- 
mann, beyond indulg- 
ing Wright, showed 
him the boulder (a 
prominent feature in 
the eventual main 
room) at his favorite 
spot on the creek and 
asked that he be able 
to sense the running 
water in his house. 

The relationship 
between outdoorsman 
and environmentalist Robert McCurdy 
and architect Carrie Glassman Shoemake 
grew similarly in the design of a resi- 
dence now nearing completion on the 
Colorado River southeast of Austin. 
While the McCurdy Lodge is not Falling- 
water, it does embody its owner’s vision 
first and its architect's design statement, 
properly, second. 

McCurdy, an avid fly-fisherman, de- 
cided on his 50-acre lodge site several 
years ago after combing the area for the 
ideal spot. He often fished there and over 
time decided where his house should be 
sited. He even sketched his idea of how 
the building might look. 

He laid his plans before Shoemake, de- 
scribing sensory images he hoped she 
could incorporate into the design: a house 
of distinct parts, square on top of square; 
the sound of rain falling on tin roofs like 
those of the Fort Worth dairy farm where 
he grew up; the integrity of simple hand- 
made-ness; and the 

use of New Mexico 

adobe. 
Shoemake as- 
| sembled his volumi- 
nous groundwork, 
combining it with the 
| turn-of-the-century 
| work of Greene and 

Greene, an outlook 

modeled on the 

widow's walks of 
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SCHOOLS 


Studio 411," a UT Arlington faculty- 
ted student team. won the Conceptual 
Category of Pittshurgh Coming’s Glass- 
Hlock Architectural Design Awards Com- 
petition, Professor J. P. Maruszczak led 
the team; Bayazeed Billah, Stephen C. 
hrookover, Wendy Burgdoerfer, Timothy 
Dill, Brian Glass, Rachel Grant, Douglas 
llankins, Carol Hawkins, Joyce Hryeke- 
wit z, Todd Lien, Holly Northrop, Chris- 
tne Page, Chris Rice, Laurie Siggia, Amy 

quires, and McKie Trotter. 

Members of the school were also win- 
ners in the Dallas “Pyramid Award of Ex- 
ellence™ residential design competition, 

which drew 200 entries from several 
ttes, Associate Professor Bill Boswell 
received “Best Floor Plan” and graduate 
tudents Margaret Garcia and Craig King 
won “Best Student Entry.” 


[he University of Minnesota and the 
University of Washington will hold “Ex- 
ploration into Sacred Architecture: 2000 
Years of Living/Ancient American Indian 
Culture,” a summer studio and seminar in 
Santa Fe, N.Mex. 505/988-5309. 


Nantucket, a collection of furniture built 
by four hill-country craftsmen, and 
wooden floors and wails recycled from 
UT Austin’s Gregory Gym, the Dallas 
(pera House, and an 1880s brewery in 
Quincy, Ill. 

Fhe result is a rambling 4,000-square- 
{oot composition with two contrasting 
primary parts: the massive stucco main 
house, composed of three levels with 

quare plans, each proportionately 

maller than the level below; and the light 
vood-frame porch, with redwood floor- 
ng and siding under laminated beams in 

i rendition of vernacular fishing cottages. 
Metal roofing with large overhangs 
makes a cascading aural event of rainfall, 
ind provides protection from harsh sum- 
mers with help from river-cooled easterly 
breezes. A fly-tying room, a “mud room,” 
and a fireplace large enough for cooking 
exemplify the lodge’s highly personal fit. 

And Shoemake’s sensitivity to 
McCurdy’s idea of what his house should 
be is the key to this comfortable, con- 
trolled rustic haven. 


— RDT 
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EVENTS 


July 26: Deadline to enter the American 
Institute of Steel Construction’s 1988 
Prize Bridge Awards for “outstanding 
bridge designs utilizing structural steel 
aesthetically, imaginatively, and effec- 
tively.” 312/670-2400. 


Sept. 15: Deadline to enter the National 
Lighting Bureau’s National Lighting 
Awards Program for projects that “dem- 
onstrate that good electric illumination 
can help pay for itself by generating bot- 
tom-line benefits.” 202/457-8437. 


Sept. 30: Deadline to enter REMODEL- 
ING magazine's Renaissance ‘88 awards 
program for “excellence in design and 
construction of residential and nonresi- 
dential remodeling and renovation proj- 
ects.” 202/383-8360. 


Oct. 31: Deadline to enter Boston Vi- 
sions, “a national design competition to 
create new visions of Boston's future,” 
sponsored by the Boston Society of 
Architects. Winners share $50,000 in 
prizes. 617/267-5175. 
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NOW TWO CONVENIENTLY 
LOCATED STORES... 


MILLER 
BLUEPRINT COMPANY NORTH 
10713 METRIC BLVD 
Austin, Texas 

| (512) 837-8888 


MILLER 
BLUEPRINT CO. DOWNTOWN 
501 WEST 6TH ST. 
Austin, Texas 
(512) 478-8793 


. . . TO SERVE BETTER THE 
AUSTIN PROFESSIONAL! 


How many ways 
to use cedar shingles? 
How many trees in a forest? 


The possibilities are as infinile as 
your own imagination. Because the en 
during beauty ol red cedar shakes and 
shingles adds striking warmth to any 
design you create 

To learn why red cedar shingles and 
shakes are such an excellent architectural 
solution, send for your free copy of our 
Architect's Cedar Library, lt offers every 
thing you need lo know about cedar shake 
and shingles 


Archmect Bahri 4. Assocates 


These labels 

yn the bundles 
ol Red Cedar 
shingles and 
shakes are your 
guarantee of 
Bureau graded 
quality 
Inssi on ham 


Red Cedar Shingle & 
Handsplit Shake Bureau 


The mecca 


Suite 275, 515-116th Ave NE liyi WA OMNIA 


ETET 
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D LITERATI 


La Cupola is the latest piece of “mi- 
croarchitecture” from Alessi of Crusi- 
nallo, Italy. Designed by Aldo Rossi, the 
expresso coffee maker is one of Alessi`s 
household objects by famous designers. 

Circle 22 on the reader inquiry card. 


Tarkett Inc.’s Stylgio line of vinyl 
floor tile achieves Faux Marble in gray, 
beige, and white base colors. Its Brite- 
Bond No-Wax Wearlayer provided stain 
and scuff resistance and easy care. 

Circle 23 on the reader inquiry card. 


The Hardwood Institute’s 44-page 
brochure, “Imagination Within,” shows 
innovative uses of hardwoods in home 
and commercial-building interior design. 
The brochure covers custom flooring, 
ceilings, wall paneling, millwork, stair- 
cases, and cabinetry, and provides the 
names of companies to contact. 

Circle 24 on the reader inquiry card. 


American China’s Designer Series 
features opalescent lavatories in 17 de- 
signs. The finish resembles mother-of- 
pearl, but fired metallic compounds make 
it very durable, 

Circle 25 on the reader inquiry card. 


Kohler’s Altema transforms flowing 
water into an event to watch. Geometrica 
Champleve insets complete this sample 
from Kchler’s latest line of kitchen and 


bath products. 
Circle 26 on the reader inquiry card, 


Sterling Engineered Products gives 
designers creative freedom with its Pi- 
onite Strata II plastic-laminate series. 
New graphics, textures, and simulated 
stones can be specified in custom colors, 
with no minimum order. 

Circle 27 on the reader inquiry card. 


The Rizzi Collection, designed for 
CorryHiebert by John J. Rizzi, includes 
this glass-top conference table, with a 


metal base available in many finishes. 
Circle 28 on the reader inguiry card. 


The National Roofing Contractors 
Association’s Roofing Materials Guide 
reports on current commercial and indus- 
trial low-slope roofing-membrane and in- 
sulation-board products. The guide also 
describes membrane and insulation types, 
characteristics, and manufacturers’ speci- 
fications—in side-by-side comparisons. 

Circle 29 on the reader inquiry card. 


The National Lighting Bureau’s pub- 
lications directory lists 11 helpful lighting 
guides. Among the topics: VDT viewing 
problems, industrial lighting, energy sav- 
ings, and system audits. 

Circle 30 on the reader inquiry card. 


Rockettes Border comes from 
Schumacher’s “Radio City Music Hall 
Art Deco Collection,” featuring woven 
and printed fabrics, wallcoverings, and 
floorcoverings inspired by Donald 
Deskey's designs from the 1930s. 

Circle 31 on the reader inquiry card. 


The American Plywood Association 
offers two helpful guides: the Research 
Literature Index lists research and labora- 
lory reports from APA's Research Center; 
the Product Guide: Grades & Specifica- 
tions provides a full overview of architec- 


tural specifications for plywood products. 
Circle 32 on the reader inguiry card. 


Pinecrest's new 97- 
page catalog presents ex- 
amples of its designer-se- 
ries and custom doors. In 
addition to the Prairie 
School Collection, other 
period collections are 
available in a variety of 
solid woods, glasses, and 
metals. Pinecrest can also 
build custom doors to 
architects’ drawings and specifications. 

Circle 33 on the reader inguiry card. 


Universe 3080/A column-cover system 
of formable aluminum-composite panels 
from Dunmon Corp. provides a mir- 
rored-glass-like reflective finish without 
the breakage problems of real glass. 

Circle 34 on the reader inquiry card. 


KeyStone retaining-wall systems use 
high-strength concrete modules and inter- 
locking fiberglass pins for economical re- 
taining walls that resemble rusticated 
stone. Color, face pattern and angle, and 
module-size variations are available. 

Circle 35 on the reader inquiry card. 
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CLASSIFIEDS 
RATES 


Filly cents per word, minimum $20. Words in 
whl or all caps are $1 each, If a blind box num- 
er is requested. add $10 for forwarding replies. 

Kites are payable in advance. Classified display 
ulvertising available at $30 per column inch, Ail 
iles net, not commissionable. 

Typical categories include Positions Available, 

Positions Wanted, Business Opportunities, 

| erature Available, Used Equipment Wanted, 
Used Equipment For Sale, Professional Services, 
inl Computer Software 

Closing date for new ads or “repeats” is the 

tient of the month preceding publication date 
le g.. for a Jul/Aug insertion, closing is June 1). 


POSITIONS AVAILABLE 


ARCHITECTS EMPLOYMENT 
CLEARINGHOUSE 

A Nationally circulated Classified Newspaper 
published by the La. Architects Assn. of the AIA 

FREE Classified Employment Ads for AIA 
nembers seeking employment. Submit ad of 40 
vords or less by [51h of month to Architects Em- 
ployment Clearinghouse, 521 America St.. Baten 
Rouge, LA 70802 

AIA Finns wishing to list job openings may do 
o by calling 1-800-521-4517 


INDEX TO ADVERTISERS 


Association Administrators 
& Consultants, Inc. ............................ 52 
Assurance Services, INC. .................. L. 11 


| John Benoist Photography .................49 


California Pools & Spas ...... Back Cover 
CalsShakg metior ii mawkaya au we 46 
Client Construction Management ........ 2 
Coleman & Jonses................................57 
Construction Cost Management.........54 


Dow Chemical ............- ERSA L° 


Elgin Butler Brick ..............................16 
Eljer Plumbingware ......................12-13 


Featherlite Building 
Pioductë Canis oosina A 


Gerard Tile RW; erae 


Great Southern Supply........................15 
Gyperete/Brekke ................................47 
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ARCHITECT. The National Council of Ar 
chitectural Registration Boards (NCARB) is 
looking for an Assistant Director of Examinations 
Development. Assists in the administration of the 
national architects registration examination pro- 
gram. Works closely with prominent architects 
across the country to produce the current national 
examinations and to research and develop future 
examinations. Minimum requirements: architec- 
tural registration, accredited B. Arch. or M. Arch. 
degree, and five years of progressive architectural 
experience. Strong architectural, management 
and communication skills are also required, Ex- 
perience with computers is desirable. Position 
offers a complete benefit package and $35,000 to 
$40,000 salary. Some travel is required. Submit 
cover letter and resume in confidence to: Director 
of Administration, NCARB, 1735 New York 
Avenue, N.W., Suite 700, Washington, DC 
20006. 

Project Manager 

California architecture firm seeks project man- 
ager, minimum five years experience. Licensing 
not required. Firm specializes in commercial 
work, banks, schools. etc. Good opportunity for 
growth. Send resume to HMR Architects, 2321 
P Street, Sacramento, CA 95816, or call 916/444- 
$973 


Hawai u... u u Sanu qan 4-3 


Hugh Cunningham ............................. 45 
Jewell Concrete Products.................... 58 
Masonry Institute of Texas....... saison 2O, 
Microcad Systems ...............................54 


Miller BInepr Aa anae 


Prim TAE, aao enai 
Red Cedar Shingle and 

Handsplit Shake Bureau.....................55 
Southwesterm:Bell)................................ 6 


Steelcase/Stow & Davis 
avasasasasassasassassasssesa sss P nSide Front Cover 


TSA Convention....... Inside Back Cover 
TSA Products Exhibition ..................... | 
Thoro System Products................. 10-11 


~Moving? 


Let us know 4-6 weeks in advance 
so you won't miss any copies of 
Texas Architect. Please include a 
copy of the old label. 


Attach Label 


New Address: 
Name 
Company. 
Address 


City/State/Zip 


Mail To: 


Texas Architect 
114 West Seventh, Suite 1400 
Austin, Texas 78701 


THE COLEMAN PROFESSIONAL 
HOT WIRE 
FOAM CUTTING MACHINE 


Atlast a hot wire designed for Architects by a model 
maker, Cut design time, improve presentations and 
make deadlines. All accessories stow with in the 
base for easy transport. The unique continuous 
feed bobbin makes wire changes a snap. 


Additional features: 
16 inch x 24 inch table 

12 inch vertical cutting capacity 
Full range variable rheostal and foot swiich 
Singie-axis two-way adjustable arm up to 60" 

Sel! squaring np fence and miter guide 

Adjustable triangle for wire setting precision 
100 ft ni- chroma wire continuous leed bobtin 

Gag h of roh thick syrom 

$485.00 


COLEMAN & JONES 
7289 Asheroh 
Houston. Texas 77081 


713-988-1533 
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By Dave Braden 


McCord, FAIA, had been acutely 

aware of the difficulties he faced in 
maintaining his image as the Texas celeb- 
rity architect. Educated at the finest archi- 
tectural schools in the East, nurtured and 
polished in the New York office of a 
world-class firm, B.S. had chucked it all 
to return to Houston in the fabulous turn- 
around boom years of the "90s when oil 
jumped to $65 a barrel. 

His office flourished and he became the 
only Celebrity Architect in Texas, wear- 
ing his celebrity as a grave responsibility, 
one of the few Texas architects not yet 
done in by lawsuits. 


F or a number of years, Billy Secord 


As it became an ever-increasing burden 
to creatively top oneself with ever more 
outlandish, eccentric, and grotesque de- 
sign solutions that could be cheaply exe- 
cuted in half-inch gypsum board, B.S. 
moved into permanent designer's block. 
His creative juices refused to flow when 
he, too, became enveloped in the web of 
our litigious society. 

His problem began in conceiving the 
“high-rise hole,” a new design cliché that 
called for punching an opening plumb 
through the full depth of a new 76-story 
office building in Houston. Proclaiming 
the high rise the “design idea of the dec- 
ade,” every architectural magazine in the 


ANNOUNCING 
Keystone...a retaining wall 
system that’s easy to install, good 
looking and economical, too. 


K evstcce is an exciting new retaining wall 
system that’s not only strong and functional, 
but good looking and economical, too. It gives 
you the quality of apremium-priced poured 
wall ata significantly lower cost 


By utilizing high-density precast 
concrete modules and unique high- _. 
strength fiberglass pins, a perma- 
nent wall can be constructed 
without mortar, skilled labor. a 
poured footing or mechanical 
equipment. This means a 
Keystone retaining wall can 
be constructed in half the 
time of other wall systems 


For maximum design 
freedom, the 18" x 8" x 24° stand- 
ard module and the 18° x 4° x 12° 


walls, even with the tightest radii 


fastest action 


QJEWWELL 


Concrete Products, inc. 


RO, Box 6396 - Tyler, TX 75711 - 1-800-233-8686 


mini module come ina variety of colors and face patterns 
Angled sides of 30° make them easy to use for both concave and convex 


Write us today for free product literature and a scale model of 
Keystone. Better yet, give us a call (toll free) at 1-800-233-8686 for 
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58 For mare information, refer to the attached postage-paid card at right. 


nation published his preliminary 
sketches. On a follow-up publicity roll, 
B.S. was interviewed and photographed 
for Time, U.S. News, and Cosmopolitan, 
to name a few. He was shown standing by 
his drafting table, wearing a visionary 
gaze and a black vicuna double-knit lei- 
sure suit with the sleeves pulled up to 
show a Korean Rolex on each wrist. 

As is most often the case, acclaim was 
short-lived. One week after McCord’s 
aesthetic masterpiece was completed, the 
wind shifted from the north to its normal 
prevailing southerly direction, and the 
building began to whistle. Not just a puny 
little barely audible whisper, but a great 
big, high-pitched, shrieking monster 
whistle that went on and on and on and 
on! SHREE-E-E-E-E-E-E-E-E-E-E-E-E! 
During a coastal blow the wail awakened 
people in Waco, and every dog in South 
Texas howled with pain. 

Even before the building was demol- 
ished by court-ordered gunfire from the 
restored Battleship Texas, the lawsuits 
began. Three million Houstonians filed a 
class-action suit claiming the incessant 
whistle violated their acoustical civil 
rights and rendered them temporarily in- 
sane. The SPCA filed a $200-million suit 
representing 50,000 dogs in South Texas 
with permanent ear damage. Texas A&M 
sued on behalf of Reveille, its mascot. 
Enjoined by the owner, the contractor, 
and the subcontractors, and abandoned by 
his liability-insurance carrier, McCord 
filed Chapter 14 (a double Chapter 7) and 
emerged penniless. 

B.S. is often seen shuffling through the 
alleys of River Oaks these days, mutter- 
ing, “Less is too much, especially if it 
whistles.” wawa 


David Braden, FAIA, is a principal in the 
firm Dahl/Braden/PTM, Dallas. 
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Keystone, a r 


TEXAS SOCIETY 


tion and economy. 


Respond now for free product 
Information and a scale model. 


etaining wall system that retains 
ood looks, ease of installa 


FPS ATE 


density, molded concrete retaining wall 
system, It gives you a variety of face 
patterns, colors and sizes. Best of all Its 
Interlocking pin system makes installa- 
tion easy so you can use unskilled labor. 
Send for your free literature and a I 
free scale model of the Keystone 
System or call us at 1-800-233-8686. 


| 
Keystone is a high-strength, high- | 


I MELTING NOVEMBER 18-20, 188 SAN ANTONI! 


How to choose the 
right swimming pool builder. 


How can an architect choose just the 


right swimming pool builder for their 


project? We at California Pools and 
Spas would like to offer some advice. 
Listen carefully to how different pool 
builders answer these questions. 


What kinds of pools 
do you build? 


You may find many pool builders spe- 
cialize in only small, residential pools. 


The opposite is true with California 
Pools and Spas. We design and build 
commercial pools for country clubs 
and hotels, as well as custom design 
residential pools and spas. We also 
design and build water features of 
all types. So, with our expertise 


Hackberry Creek Country Club, Las Colinas 


National Spa and Pool Institute 
1988 Award Winner 


in several areas, we can help with 
your project. 


How would you design 
a pool for me? 

Some pool builders give you quick 
and easy answers. Not us. California 
Pools and Spas will carefully evaluate 
and study your needs. Then, our staff 
will design your project using the 
most advanced technology available in 
pool hydraulics. We believe in beau- 
tifully-designed pools that are well 
constructed. Thats why we've won so 
many design awards. 


Can you offer me a guarantee 
or a warranty? 
Look for a pool builder who backs 
their work. California Pools and 
Spas offer warranties, completion 
guarantees and performance 
bonds. Our goal is your satisfaction. 


The Crescent Court, Dallas 


What experience do you have 
building pools? 

California Pools and Spas has served 
the swimming pool industry for 35 
years. Compare that to other pool 
builders. You'll find our reputation for 

high standards and award-winning de- 
signs has made us a leader. So, call 
today. We're the right swimming pool 
builder for your project. 


CALIFORNIA POOLS & SPAS 


Texas 
Austin (512) 328-3400 
Dallas (214) 480-0888 


Tucson (602) 790-1742 


Arizona 


California 
Corporate (818) 443-1243 


Nevada 
Las Vegas (702) 458-8177 


El Monte (818) 442-2902 
California only 1-800-282-7665 
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